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A Model of 
Business School Transformation

Source: Krishnamurthy (2020), Journal of Business Research
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Transformation of students

- Mobile-first digital natives. 
- Post-truth generation wading in
- Foundational faith in Google over the university!
- Experience collaboration as central to learning (e.g., 

Discord, Slack, Google docs) 

- Students genuinely struggling with mental health issues 
(loneliness, anxiety, depression, OCD) 

- Taking Zoom classes over the phone has led to 
belongingness crisis. 



Transformation of students



Transformation of universities

- Primacy of public health guidance, emergency continuity 
and risk management.

- Student success infrastructure. (e.g., EAB Navigate)

- Rise of DEI as central to practice-

- Mental health professionals are resigning in big numbers.

- Financial health in focus as auxiliary revenue disappeared 
during COVID.



Transformation of businesses

- Rise of Work-From-Home culture (e.g., video interviews, 
AI-enhanced search process)

- Digital Transformation of the Enterprise (Analytics, 
Automation and AI)

- Short-term emphasis on productivity during pandemic. 

- Enterprise risk management will be future emphasis area.

- Radical re-examination of travel budgets-



Trend #1: Hybridization of Business Education

- Instruction is evolving:
- Remote instruction
- Hybrid/Hyflex instruction (most common)
- Algorithmic instruction

- Video assets will be vital in enhancing both virtual 
and physical classrooms.

- Melding of physical and virtual environments will 
be a standard feature of the coming future. 



Trend #2: Algorithm as Professor

- New technology innovations will allow us to move 
from a deterministic to an organic and flexible 
learning system. 

- Professors become designers (content,
algorithms, UX) and assessment experts. 

- Enacting the Promise of Personalization
- One size fits one (future) vs. One size fits all 

(current).
- Algorithms help sculpt learning to the needs 

and styles of each student.



Trend #3: Unbundling the Professor

Conducted by instructional designers.

Instructional Design

Faculty + Industry Leaders + Performers

Instruction

Student Success Staff and Services

Student Mentorship

Technology-led AOL Infrastructure

Assessment of Learning



Case Study # 1: Grow with Google



Case Study # 1: Grow with Google



Case Study # 1: Grow with Google



Case Study # 2: UW Bothell Eastside Mini-MBA

Bite-size MBA education very valuable
Time-starved workforce returning from COVID hungry for 
business leadership development.

Partnership model
Collaboration with local chambers of commerce.

Affordability is key
$5,000 tuition for 50 hours of instruction. Company 
sponsorship and scholarships.

Technology-led model
100% live online

Enthusiastic response from community



Case Study # 3: Quantic School
of Business and Technology

- Autonomous Learning System
- The school offers MBA and Executive 

MBA programs. 
- Students gain access to lessons that 

provide a short summary of concepts 
followed by an assessment.

- They encourage student engagement 
with the content. 

- Affordable MBA
- Tuition=$10,000. 
- One out of three students pay zero 

tuition.



Case Study # 4: Chess.com

- Game Analysis
- Each game can be analyzed using an AI-based engine. 
- Each move is categorized into nine categories from 

brilliant moves to missed wins. 
- The player is provided a personalized lesson plan and 

suggested puzzles to deepen learning.

- Puzzle Rush
- Autonomous puzzle based system to help players get 

better. 





Personalized Learning Case Study: Chess.com

Lesson #1

Lesson #2

Lesson #3

Lesson #4

Lesson #5

Lesson #6

Textbook 
Approach 

Individual 
Game Play

Personalized 
Approach

Individual 
Learning 
Assessment

Individualized 
Learning Plan



How do we Innovate within Business Schools?



Few Things to Keep in Mind on our Journey

- Let us listen to our students.

- Technology will continue to transform our world-
but, we should lead with our values.

- The business schools can lead the way for an 
optimistic future. 

- Create a robust learning culture where we all
learn- Deans, professors, staff, students. 
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C L E V E L A N D  S T A T E  U N I V E R S I T Y  B U S I N E S S  P R O G R A M S

About the 
College of Business

• 3,000 students in the 
College of Business

– 2,200 
undergraduates

– 800 graduates
• 80% of Cleveland 

State’s graduates stay 
and work in greater 
Cleveland

• Average class size is 
30 students and all 
classes are taught  by 
professors with a 
Ph.D., D.B.A., or other 
terminal  business 
degree.



C L E V E L A N D  S T A T E  U N I V E R S I T Y  B U S I N E S S  P R O G R A M S

Undergraduate Programs

Bachelor of Business Administration 
(BBA)
• Accounting
• Business Economics
• Finance
• General Business
• Human Resource Management
• Information Systems
• International Business
• Marketing
• Operations & Supply Chain 

Management

Bachelor of Science (BS)
• Healthcare Management

Bachelor of Arts (BA)
• Business Studies

Degree and 
Major Programs 

Minor Programs 

Certificate Programs 

Minor ProgramsDegree and Major Programs 

• Accounting
• Entrepreneurship
• Finance
• General Business
• Governance, Risk 

Management and 
Compliance Minor

• Healthcare 
Management

• Human Resources 
Management

• Information Systems
• International Business
• Marketing
• Operations & Supply Chain 

Management
• Professional Selling
• Property Management
• Taxation 

Certificate  Programs

• Digital Marketing
• Global Business
• Health Informatics
• Manufacturing Management 
• Professional Sales
• Real Estate and Property Management 



C L E V E L A N D  S T A T E  U N I V E R S I T Y  B U S I N E S S  P R O G R A M S

Business Undergraduate Programs: 
Recruit – Enroll – Retain – Engage

I developed the following enrollment strategy “Enrollment Engagement & Enrollment 
Development” six years ago to support undergraduate business enrollment goals.

Enrollment Engagement and Enrollment Development is an effective enrollment 
strategy that focuses on enrollment efforts beyond recruiting. In addition, the strategy 
requirements a commitment from a team of professionals and paraprofessionals year-
round.

Team Members:

• Business Professional Academic Advisors
• Department academic chairs
• Graduate Assistants
• Student Workers
• Assistant Dean



C L E V E L A N D  S T A T E  U N I V E R S I T Y  B U S I N E S S  P R O G R A M S

Each academic year and semester launch an enrollment engagement campaign

Target students
1. Engage currently enroll students who have no graduation application on file to enroll for the 

next semester: Majors, Minors and Certificate programs 
2. Engage newly admitted transfer students to enroll for the next semester

The How and What
1. Assistant Dean provides an enrollment engagement plan for a specific semester with goals
2. Academic Advisors start caseload management enrollment tracking plan and reports
3. Paraprofessionals are given enrollment engagement task and outcome timeline
4. Initiate an enrollment outreach commutation plan
5. Inform the department chairs, associate dean and dean of plans 

Resources
1. Current student data report of non-enrolled students
2. Current student data report of newly admitted transfer students not enrolled
3. Electronic Academic Program Degree Map and Enrollment Graduation Plan
4. Spreadsheets, Email, Text, Phone and weekly enrollment reports
5. New courses, web courses and new programs

The key to this strategy

• Development a plan 
and provide weekly 
and bi-weekly updates

• Adjust the plan/s if 
needed

Enrollment Engagement 



C L E V E L A N D  S T A T E  U N I V E R S I T Y  B U S I N E S S  P R O G R A M S

Enrollment Development
Each academic year develop an enrollment development campaign

Target students and programs
1. Newly admitted first year students: Host Business For Day and Utilize Scholarship Programs
2. Engage currently enroll CSU students who are not students in the College of Business – minors or certificate programs
3. Engage newly admitted transfer students who did not enroll their admitted semester
4. Locate student audience for low enrolled business courses
5. Engage business majors who stopped out in good academic standing and need only 30 hours to complete their degree.

The How and What
1. Assistant Dean create partnerships with non-business major programs and departments
2. Assistant Dean provides a low enrollment course plan for academic advisors
3. Assistant Dean track enrollment trends and speak with academic chairs for course needs
4. Paraprofessionals are given enrollment development task and outcome timeline
5. Initiate an enrollment outreach commutation plan
6. Utilize COB scholarship programs for current COB students and career engagement programs

Resources
1. Current student data reports COB, non-COB students of non-enrolled students (minors/certificate)
2. Current student data report of newly admitted transfer students not enrolled
3. Electronic Academic Program Degree Map and Minor/Certificate Plans
4. Spreadsheets, Email, Text, Phone and weekly enrollment reports
5. New courses, web courses and new programs
6. Host yearly events for non-business majors from other CSU colleges

The key to this strategy

• Research & 
partnership

• Engaging non-
business students

• Business education 
can support any 
academic program & 
career goal

• Support non-business 
majors with COB 
career programs

• Support high school 
students with 
innovative scholarship 
programs



C L E V E L A N D  S T A T E  U N I V E R S I T Y  B U S I N E S S  P R O G R A M S

Join our team and we will support your education and career goals!

The Monte Ahuja College of Business undergraduate program is the only Cleveland State 
University undergraduate program with positive headcount and student credit hours for the last 
five years. For the fall 2021 and spring 2022 academic year, the business undergraduate is the 
only program with positive enrollment numbers.

Questions

The Monte Ahuja College of  Business Undergraduate Enrollment Outcomes
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Preparing UG Business 
Students for Success in 
a Post Covid World

Dr. Monica Shukla-Belmontes
Dr. Laura Galloway

March 1, 2022



Dr. Monica Shukla-Belmontes

UMass Global
- Associate Dean, Curriculum, 

Assurance of Learning, & 
Competency Based 
Education with the School of 
Business & Professional 
Studies

- Associate Professor, 
Business Administration

- Assessment 7 Years

- Curriculum Design 10 Years
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Dr. Laura Galloway

• Associate Dean of 
Curriculum, Instruction and 
Academic Administration 
with the School of 
Business & Professional 
Studies

• Associate Professor, 
Organizational Leadership 
and Human Resources

• 15+ Years in Higher 
Education

• Certified Executive Coach, 
Instructional Designer, and 
Curriculum Developer 3



Brief Introduction
University of Massachusetts Global



Introduction to 
University of Massachusetts Global 
(formerly Brandman University)

1861 to 1958 (Orange to El Toro, CA)
WASC accreditation 
Focused on adult learning formats
Chapman University College to Brandman 
University
More than 50 accredited undergraduate and 
graduate degrees
Blended / Online / Competency-Based

5



UMass Global 
Student Demographics

We are a Non-Traditional Student Serving 
Institution 

45% of our undergraduates receive Pell Grants

44% of students from under-represented 
groups

24% of students are active military or U.S. 
Veterans (27% with dependents)

49.4% are first generation 
6



Challenges and 
Opportunities Due to 

Covid-19
MyPath Program Growth



Challenges and Opportunities - Covid-19

Challenges

March 2020, many 
universities faced the 
potential closing due to 
COVID-19 and challenge of 
converting to online teaching.

Focused pedagogy of online 
learning for adult learners.

Opportunities

Technological infrastructure 
for online teaching and 
learning.

MyPath Competency-Based 
Education programs noted an 
increase in student activity 
and offered flexibility needed 
during the pandemic.



MyPath Program Structure
11 Programs
CBE: Self-Paced, allows students to start any Monday
Started in 2014 with a pilot group, currently over 885 students

9

Instead of:
Credits
Four years of UG
Lectures
Instructors
Teacher-centered
Tests
“What do I know?”

Think:
Competencies
However long it takes
Readings
Tutorial faculty
Student-centered
Authentic assessments
“What can I do with what I know?”



UMASS GLOBAL CBE PROGRAMS 

AA General Business

Bachelor in Business Administration 

BS Information Technology

MA Organizational Leadership



Scaffolded Learning

Platform 
Structure that 

Outlines 
Objectives, 

Topics, 
Subtopics

Formative 
Quizzes 
Support 

Checks for 
Understanding

Milestone 
Discussion 
Posts and a 

Final 
Assessment

Competency 
Learning 
Activities          



Business Student 
Skills, Strategies, and 
Approaches Post-Covid



Relationship 
Building

Curriculum Driven: 
Social Discussion Posts

University Driven: CBE 

MyPath Meets

Student Driven: 
Facebook Group



Benefits of Competency-Based Education

Student Perspective Academic Perspective Career Perspective

Support from Tutorial Faculty and 
Academic Coaches

Information scaffolding for 
knowledge retention

Relevance - answers “why do I 
need to know this”

Support and internal 
motivations increase student 
success metrics

Deepens relationship and 
knowledge of key concepts and 
application

Validates the value of workplace 
application

Student satisfaction increases 
workplace retention and career 
opportunities



Previous Final Assessment Types

Level 1 Competencies: 
- Multiple-

-
-

Level 2 Competencies: 
- Performance-
-
- Students must score Exemplary or Proficient for    

Mastery
Certification Competencies:

-
-
- Students must score based on industry requirements

15



Current Final Assessment Types

Project-Based Competencies: 
• Authentic Assessments
• Connection to Real-World Experiences
• Performance-
•

• Students must score Exemplary or Proficient for Mastery

Certification Competencies:
•

•

• Students must score based on industry requirements

16





ALIGNMENT OF VALUES

UMass 
Assessment 
Scale/Ratings

- Project-Based
- Authentic
- 4 Levels: 

Exemplary, 
Proficient, 
Developing, 
Emerging

AAC&U 
Standards

- Creative and 
Critical 
Thinking

- Applied 
Learning

- Inquiry and 
Analysis

- Problem 
Solving

DQP Core 
Competencies 

- Written 
Communication

- Oral 
Communication

- Quantitative 
Reasoning

- Information 
LIteracy

- Critical Thinking



Project-Based Competency Overview



Evidence of the Effectiveness of Project-Based 
Assessments

Task:   Total Cost of a College Education

Rubric
Emerging Developing Proficient Exemplary

Student 1
Determines salary of 

HS grad 4 years later
Compares that to start 

salary of College grad

Student 2
Describes salary of 

both grads over time
Determines when they

are equal

Student 3
Compares accumulated

wealth over scenarios
Factors in salary increases,

debt financing and 
investment earnings



Project Based Assessments in the Humanities



Project Based Assessments in Math / Science

MATH: Find the “break even” point given this data.

SCIENCE: Discuss the potential for changing your DNA   
using CRISPR (Clustered Regularly Interspaced Short 
Palindromic Repeats), the technology used to edit genes.



Project Based Assessments in Business

Competency Name: Fundamentals of Management

Student Impact: Comprehensive report 
• Requires research 
• Requires industry analysis
• Managerial theory application 
• Supported recommendations

Competency Criteria:
Introduction, Business Overview/Summary, integrated Learning & 
Application , Recommendation, Conclusion, Writing 

Recent Trends- A sample of 15 assessments revealed 
- Developmental Opportunities 
- Strengths



Closing Thoughts



University of Massachusetts Global (UMass Global), a nonprofit affiliate of University of Massachusetts, is fully accredited by 
the WASC Senior College and University Commission (WSCUC). UMass Global (formerly Brandman University) offers 
nationally recognized academic programs for the nontraditional learner fully online, on ground at more than 25 campuses 
throughout California and Washington and through UMass Global MyPath, its self-paced online competency-based education. 
For additional information, visit http://www.umassglobal.edu.

Thank you for 
attending the 
presentation!



PREPARING UNDERGRADUATE 
STUDENTS FOR A POST COVID WORLD

Frederic Brunel
Associate Dean UG Programs



Two main questions are 
answered in this presentation

1. How has COVID transformed Business Education?

2. How has COVID changed the World of Work for our students? 

For each one, I will share examples and implications.
Because I do not know the answers, ideas for this presentation were crowd-sourced from the 
Questrom faculty. I am grateful to my colleagues who contributed to this effort.



FIRST: One thing remains unchanged (if not more important)

• Students attend business school, because they want good teaching, a practical 
education, and superior career outcomes & ROI. 
This was TRUE before COVID, probably even TRUER after COVID.

• Everything we do must be in support of their multi-year career journey. 



Recruiting & Admission
Schools who responded well to COVID saw strong reputation outcomes

Test optional admission is probably here to stay 
(my prediction – not the official BU position)

Two years with strong double-digit growth in applicants to Questrom 

2021 class was the strongest academically in the history of the school

2021 class was the most diverse in the history of the school

2022: >11,000 applicants for a target of 380 first-year students in Questrom

We re-invented the way we engage with applicants, admits and their families
New mix of in-person and remote events

Event are more individualized and spread over time

Material is almost 100% all digital. (the end of the brochures, handouts etc.)



How we teach

The auditorium is dead
1. PREPARE
@ own pace



More flipped classrooms

2. ENGAGE w/ others 
and w/ material



Weekly topics, Gamified, 
Engaging and Collaborative!

3. EXTEND & deepen 
conversations 



New analystics tools

In a recent section, 1st 

year students wrote, on 
average, the equivalent of 
10 pages single-spaced of 
text via Yelllow Dig



Broken down walls, distances & costs
Bring alumni and speakers to class. 

Especially high caliber speakers (e.g., Nobel prize 
winners, top tech execs that would be really hard to get 
in person)

More possibilities for action learning and industry 
collaborations

Office hours on students’ terms

Students collaborate in new ways

Need to monitor and help with access/equity issues



One major on-going concern remains:
What is good teaching and how do we measure it?

Carl Wieman (Nobel laureate in Physics) reminds us 
in the Chronicle of Higher Education

At most universities “They have in place a teaching-
evaluation system which is, everyplace, just student 
evaluations. We’ve got lots of data showing they really are 
not useful for improving teaching... Students cannot detect 
good teaching“

This is a nut that most schools (including Questrom) 
have yet to crack



ANSERING QUESTION 1
How has COVID transformed Business Education?

NEXT: How has COVID changed the World of Work for our students?  



A career journey, with many new possibilities

Candidates have access to more networking opportunities

Companies can efficiently recruit across more campuses

Candidate can intern abroad from home

Candidates can do job shadows from their dorm

It is easier to support a 50-state or global job search

Alumni and industry are more embedded in the everyday life of the program



BUT: Who’s my boss? Who are my colleagues?

Some of the 2020 and 2021 grads have yet to meet their bosses or team in person!

Anecdotally we see:

Much less opportunity for serendipitous interactions (“water cooler talk”) that might spur a creative 
thought, cause new acquaintances to be made, or form the basis of relationships with enduring 
potential.

Significant decline in sense of personal connection with peers, colleagues, supervisors, subordinates, 
customers, etc. – and the adverse consequences on mental health.



Research confirms work 
relationships are 
fundamentally altered
(and not in a  good way!)

Yang, Holtz, Jaffe, Suri (2022 Forthcoming CACM)

person was connected to

spent with cross-group connections 

working groups

with bridging ties

weak ties



In response, Questrom colleagues suggest the followings 
With hybrid workplaces, we have learned that students struggle to learn the culture of their 
employer, and how best to be mentored (for short-term and career), during internships and 
FT onboarding.  Thus,

Students and graduates must be more proactive in the acculturation process.
How to get to know colleagues
How to understand the work culture and office protocols in both format
Learn new etiquettes & new global/multicultural mindset

Since in-person gatherings will be rarer, students and graduates need to be more skilled 
in extracting the maximum value from them
We need better coaching & teaching of interpersonal networking
Students and graduates must be better at juggling personal and works worlds. 

While away from office, create a physical “space” that you define as your own for working and thinking 
This space should be free from distraction (e.g., other family members, TVs, etc.
But: if you’re willing to live close to the office and come in person, you will have a leg up in your 
company



Companies are also looking for candidates who excel at teamwork (virtually and in 
person), are resilient, can lean in, and can look around the corner
Most companies now use HireView (pre-recorded video introductions) 
extensively. Candidates need to be able to differentiate themselves in a virtual 
environment. They coaching on video presence
Careers-wise, students need to work on their online branding as much as their in-person 
preparation



ANSERING QUESTION 2
How has COVID changed the World of Work for our students? 



Thank you. 
Questions?







Retaining and Engaging Staff and Faculty
Shaping the future of the W. P. Carey School of Business

Michele Pfund, Associate Dean of Undergraduate Programs
Dan Gruber, Associate Dean for Teaching & Learning



Our charter is what we do...
ASU is a comprehensive public research university, 

measured not by whom it excludes, but rather by 

whom it includes and how they succeed; advancing 

research and discovery of public value; and 

assuming fundamental responsibility for the 

economic, social, cultural, and overall health of the 

communities it serves.



Access



Excellence



Some “Great Resignation” Data

Z
77%

All 
55%

Millennials
63%

Baby Boomers
33%



• 1 in 3 Americans would not want to work 
for an employer that doesn’t offer at least 
partial remote work.  

• Americans now value workplace flexibility 
(56%) more than higher pay (53%) and job 
security (47%)

45% of Gen Z and 47% of millennial 
employees would give up 10% or more of 
their future earnings for an opportunity to 
work remotely.  

Staff Want Flexibility



Burnout is a big factor

40% of survey respondents cited burnout as the number 1 reason they choose to leave their jobs.  



Higher Education Specifics



W. P. Carey Undergraduate Program Strategies

Reorganization – Summer of 2021 
Creation of new teams, and new layers of management to recognize loyal team members and 
help them grow in the organization.  

Flexible Work Schedules 

Evaluation / trial of new tools 
Video training to replace meetings and ensure everyone is aware of new trainings

Recognize peak periods of time and great effort: 
R&R Days, P&O Days

Maintain our culture
Meet the dean (new staff), donut days, W. P. Scarey, Holiday parties, Zoom events



W. P. Carey Teaching and Learning

A team-based approach to teaching and learning

Working collaboratively across 8 academic units as well as undergraduate and graduate programs

Faculty Teaching Leads – ambassadors in each area, disseminate best practices and help faculty

Coordination with instructional designers, technology, classrooms, and multimedia teams

Pre-Pandemic teaching workshops to showcase best practices from faculty (video / Zoom from start)

Culture of learning around teaching and partnership helps facilitate ongoing teaching transitions



W. P. Carey Teaching and Learning

Over the last 24 months similar mechanisms of collaboration, but different approaches

Canvas Site for Teaching and Learning materials for faculty

Faculty "Office Hours" on Zoom to ask questions, share what's working, learn from each other

Partner with other leaders, like Michele, to address specific teaching challenges (e.g. large classes)

Aware of challenges / exhaustion / burnout for faculty – summer refresher series to reduce stress

New initiative around research on teaching and learning piloted to study teaching in the pandemic



W. P. Carey Teaching and Learning

New ways of teaching (pedagogical approaches, technologies, etc.)

Explorations in virtual and augmented reality and new space for teaching innovation / exploration

Deeper collaboration and partnership within departments (team developments like WPC 150)

Continue to recognize breadth of teaching excellence (e.g., Dean's List for Teaching Impact)

Learning from other leaders of Teaching and Learning and sharing our work in the field

Engaging at the fusion of teaching and technology – practice of teaching and research on teaching





Retaining & Re-engaging 
Faculty and Staff

Post-Covid

UG Deans Conference 2022
UT – Dallas 

–––––––––––––––––

Jim Hurley
Assistant Dean

Weatherhead School of Management
Case Western Reserve University
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The Great Resignation?

an act of retiring or giving up a position
"they announced their resignation"

the acceptance of something undesirable 
but inevitable

"a shrug of resignation"
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About CLE & NE-Ohio

Top industries + employment
Healthcare, Biotech, Insurance, Advanced 
Manufacturing, Education, Banking

•
•
•
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About CWRU

Private, AAU research university; $1B club

12,000 students (even split UG and Grad/Prof)

Setting: Cleveland’s University Circle

FACULTY:  3,650 f-t;  STAFF:  3150 (~ half –> Med)

Tuition benefit – including Tuition Exchange!
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About Weatherhead

UG Programs, MBA and Specialty Master’s, 
Executive Ed, Doctoral studies

~ 1600 students (~ even split UG & Grad/Prof)

FACULTY:  70 f-t (mostly tenured/t-track)

STAFF:  100 f-t (mostly)
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CWRU’s Covid response
NO RIF; salary increases, flat HC premiums

Proactive & transparent –> health & safety

Staff development, appreciation, recognition
–> New employee referral program [$]
–> Snow day! Employee Appreciation Day!

HYBRID WFH: pilot Fall ‘21, full-go Jan ’22



Marlys Mason
Retaining & Re-engaging Faculty & Staff Post COVID



How do We Retain & Re-engage Faculty & Staff?

1. Prevention a 
Priority

2. Safe Spaces

3. Retention
• Accommodate &  

Flexible

4. Re-engagement
• Shared Spaces & 

Experiences



Prevention on Campus a Priority

•Free immunizations & 
boosters

•Free drive-thru testing

•Free masks

•Guide for exposure or 
symptoms

•Quarantine support

•COVID dashboard 





Safe Class & Work Spaces

•Flexibility & options for 
class delivery

• Online, hybrid, or mask mandate
• Peak periods, active case alert

•Simple alert system to report 
classroom exposure

•A/B staff teams on remote 
rotations

•Altered class & work spaces

•Virtual services & meetings 



Retention
Faculty
• Extension on reappointment, promotion & tenure
• Accommodation alters course delivery mode
• Online training, course design, filming, editing,…

Staff
• A/B teams on remote rotations
• Flexibility for exposure & closures
• Virtual services

Communication & connection 



Re-Engagement

•In-Person Events & Programs
• Welcome Back Bash
• Profs Off the Clock
• Research Receptions
• Lunch & Learn Teaching Series
• Alumni Faculty Partnership
• Women in Business Connections

•Department & unit activities 

•Virtual accommodation



Questions?


