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I started in Jindal School of Management knowing little to nothing about 
research. But during my 5 years of PhD, I grew from being a student to being 
a researcher. And it was all because of the help and guidance I received from 
the kind and caring people there and especially my amazing advisors.
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Advertising Effectiveness and Brand 
Building
Faculty: Norris Bruce, Dmitri Kuksov, B.P.S. Murthi,  
Ram C. Rao, Nanda Kumar, Khai Chiong

Competitive Marketing Strategies
Faculty: Norris Bruce, Sanjay Jain, Joonhwi Joo,  
Dmitri Kuksov, Nanda Kumar, Samir Mamadehussene,  
Ram C. Rao, Upender Subramanian, Shervin S. Tehrani

Consumer Product Search and  
Learning Behaviors
Faculty: Joonhwi Joo, Dmitri Kuksov, Nanda Kumar,  
Samir Mamadehussene, Brian Ratchford, Shervin S. Tehrani, 
Ying Xie

Health Care Marketing
Faculty: Tongil “TI” Kim, Ying Xie

Digital Marketing and Online Platforms
Faculty: Norris Bruce, Khai Chiong, Sanjay Jain,  
Dmitri Kuksov, Samir Mamadehussene, B.P.S. Murthi, Brian 
Ratchford, Ram C. Rao, Upender Subramanian, Shervin S. 
Tehrani, Ying Xie

New Product Development and Brand 
Management
Faculty: Sanjay Jain, Dmitri Kuksov, B.P.S. Murthi, Ram C. Rao, 
Ying Xie

Pricing Strategies
Faculty: Sanjay Jain, Dmitri Kuksov, Nanda Kumar, Samir 
Mamadehussene, Ram C. Rao, Shervin S. Tehrani

Retail Channel Management
Faculty: Tongil “TI” Kim, Dmitri Kuksov, Nanda Kumar, Brian 
Ratchford, Ram C. Rao, Upender Subramanian, Shervin S. 
Tehrani, Ying Xie

Sales Promotions
Faculty: Norris Bruce, Dmitri Kuksov, Nanda Kumar, B.P.S. 
Murthi, Ram C. Rao, Shervin S. Tehrani

Salesforce Management
Faculty: Khai Chiong, Howard Dover, Sanjay Jain, Dmitri 
Kuksov, Ram C. Rao

For more information on research page: 
jindal.utdallas.edu/marketing/research/

For details on admission and application requirements, please visit 
jindal.utdallas.edu/phd-programs/admission-requirements/
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