
moving forward                                           

V
O

L
U

M
E
 1

4
 N

o
. 2

 
SP

R
IN

G
 2

0
1
1



MESSAGE  FROM  THE  DEAN

A s we get ready to conclude another academic year, I am happy to have this opportunity to share with 
you a number of exciting developments.

We have been making excellent progress in improving our national visibility. New rankings from U.S. News 
& World Report show both our Full-Time and Professional (part-time) MBA programs have moved forward 
substantially. Among public universities, both our programs advanced into the top 20. The Full-Time program 
moved to a tie for No. 17, and the Professional program moved to a tie for No. 20. Including private schools, 
we saw significant advancement as well, with the Full-Time MBA program climbing 10 spots to No. 40. The 
Professional MBA program was ranked No. 36. U.S. News & World Report also ranked our Management Infor-
mation Systems master’s program at No. 18.

This year we have also continued building our national prominence in research. The most recent UTD Top 100 
Business School Research Rankings™ show our school solidifying its position as a top 20 research institution, 
both nationally and internationally. Our school has now been ranked in the top 20 for the last three years. 
This year, we are No. 15 on the North American list of schools and at No. 16 worldwide.

The school continues its drive toward a national leadership position in business education and research by 
hosting major conferences and workshops. In February, for the fifth consecutive year, we hosted the  
Frank M. Bass UTD-Frontiers of Research in Marketing Science Conference, which has become a must-attend 
event for leading researchers in this discipline. This year, about 100 participants heard and discussed more 
than 20 papers. They were selected from submissions that came from all over the world and presented 
by representatives from such top research universities as Carnegie Mellon, Chicago, Columbia, Duke, MIT, 
Northwestern, Ohio State and Stanford, to name a few.

Also in February, we partnered with Carnegie Mellon University and the IT research firm Gartner to host the first Supply Chain Directors’ Conference, 
which attracted more than 60 program leaders from such top universities as Penn State, Purdue and Michigan, and executives from such industry leaders 
as Accenture, Honeywell, Nokia and PepsiCo.

As I write, we are getting ready to host the 2011 Annual Fraud Summit, a sold-out event that will have more than 400 people in attendance. Offering a 
yearly look at fraud deterrence and detection, the summit has become a major regional gathering for internal-audit professionals. In recognition of  
our leadership role, the Dallas chapter of the Institute of Internal Auditors and an anonymous corporate donor recently seeded a half-million dollar endow-
ment to support our highly rated internal audit program.

Our students continue to make us proud. A team of accounting undergraduates recently won a prestigious national award in the 2010 American Institute 
of CPAs’ Accounting Competition. They competed against 64 teams from some of the best schools in the country to take first place and $10,000 in a  
business challenge aimed at helping a real-world client. A few months ago, a School of Management team placed second in the annual thinkorswim Col-
legiate Trading Competition in Houston. It was the second year an SOM team took second. Our Students in Free Enterprise (SIFE) team, which comfort-
ably won its regional competition, is getting ready to go to the national contest in Minneapolis.

Our faculty members continue to receive accolades. This semester, Dr. Stan Liebowitz delivered a lecture at George Mason University as part of the 
Tullock Big Ideas About Information Series, which features leading thinkers in the field. The Association of Information Technology Professionals  
named Dr. Mark Thouin, director of our Management Information Systems program, one of its “Star Performers of 2010.” Dr. Sumit Majumdar earned  
a Distinguished Paper Award from a division of the Academy of Management for an article examining profitability in India. Dr. Yexiao Xu recently 
earned two best-paper honors for research into firm-specific risk, one from the Fifth International Conference on Asia-Pacific Financial Markets and 
another from the Asian Finance Association. Dr. Rebecca Files earned the 2010-2011 Glen McLaughlin Prize for Research in Accounting Ethics for her 
research into SEC enforcement after earnings misstatements.

We continue to improve our portfolio of degree programs. The Marketing area will offer a Master of Science in Marketing degree beginning this fall. 
Enrollment opens this summer for the 36-hour program, which addresses the marketing profession’s increasingly data-driven orientation. Next fall, we 
also will start offering real-estate majors at the undergraduate and master’s levels.

Our Centers of Excellence continue to provide outreach to the DFW business community. The Center of Finance Strategy Innovation has introduced two 
indexes that measure the region’s financial health and flexibility. The indexes track the 50 largest publicly held companies headquartered locally as 
barometers of economic activity in the Metroplex.

I conclude by thanking our students, alumni, faculty, staff, friends and supporters. Their hard work, dedication and belief in our efforts led to another 
exciting year full of progress.

Best wishes,

Visit our site on the worldwide Web

h t t p : / / s o m . u t d a l l a s . e d u

Hasan Pirkul
Dean and Caruth Chair  
of Management
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two new indexes following the 50 largest publicly held  
corporations in North Texas to see how their business 
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SOM’s Full-Time and Professional MBA programs rank 
among the top 20 public universities in the U.S.,  
according to new U.S. News & World Report standings.  
A separate index shows faculty research output also  
ranks in the top 20 nationally and internationally.
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CFSI Indexes Aim to Track Region’s Economic Evolution

B y  J i m m i e  R .  M a r k h a m

The School of Management hopes two 

indexes recently created by one of its Cen

ters of Excellence will act as new barometers 

for the North Texas business community by 

tracking patterns that could forecast both 

positive change and economic turbulence.

Spearheaded by Dr. David Springate, the 

Center for Finance Strategy Innovation  

has constructed two financial indexes relat

ing to the 50 largest publicly held corpora

tions in North Texas. These complementary 

indexes measure the financial health as well 

as the flexibility of those companies, many 

segments of which are not in North Texas.

“If we’re going to continue to attract 

headquarters of large companies here, 

then we should be keeping track of how 

well they are doing,” Dr. Springate, the 

center’s founder and director, says. “In 

other words, my premise is that there’s a 

good reason to have large companies here. 

Even when they don’t bring the jobs to the 

region, they still add a lot to the economy. 

They bring a moreeducated work force. 

They help our region move toward the head 

of the line in driving economic activity. If 

they’re doing well, they employ more people, 

they purchase more goods and services, 

they tend to give more philanthropically — 

in other words, if the companies do well, 

they are leading change in the community.”

W h a t  t h e  I n d e xe s  T r a c k
The Index of Financial Health tracks 

composite statistics such as yearoveryear 

sales growth, positive quarterly profits, year

overyear profitmargin growth, increases 

in quarterly return on assets, increases in 

yearoveryear cash flows from operations 

and decreases in yearoveryear inventory 

as percent of sales.

The Index of Financial Flexibility tracks 

increases in quarterly shortterm debt 
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Professor hopes new measures of top companies’ financial health 
and flexibility will prove useful as DFW economic indicators.

to assets, yearoveryear longterm debt 

changes and payment of cash dividends.

“We would like to see how the indexes 

track over time and then tie them in with 

subsequent actions of either the group of 

companies or individual companies,” Dr. 

Springate says. “Upon initial analysis, these 

numbers appear to fit nicely with our under

standing of how the downturn affected the 

economy and the subsequent recovery.”

Even though it is too early to say how 

useful these numbers might be, Dr. Springate 

has “great hope” that these indexes  

will lead him to say that there is a tiein  

or predictability or that something is likely 

to follow from them.

“I’m not there yet, and I don’t want to 

pretend I’m there yet,” he cautions. “I’ve 

just started this study, so I don’t want to 

read implications into it.”

The study falls within the larger context 

of the center’s mission, which is to educate 

people and run programs that help advance 

regional competitiveness and innovation, 

especially on the financial side.

“We also have the mission of finding  

out where we can make improvements and  

how this is happening,” Dr. Springate says.  

“The context for me in a narrow sense is  

the center, which after investigating how  

competitive and innovative companies are  

in the region, is able to create new educa

tional programs. The actual study is part  

of this total context for me of a broader set 

of issues relating to the region.”

Dr. Springate’s goal is not to be “some 

isolated tower out there that does stuff  

of interest only to the academics” but rather 

David Springate



D F W  T o p - R a n ke d  P u b l i c  C o m p a n i e s

1  ExxonMobil Corporation
2  AT&T Inc.
3  AMR Corporation
4  Fluor Corporation
5  Kimberly-Clark Corp.
6  JCPenney Company, Inc.
7  Burlington Northern Santa Fe Corp.
8  Texas Instruments Incorporated
9  Dean Foods
10  Southwest Airlines Co.
11  Commercial Metals Co.
12  Energy Transfer Partners LP
12  Energy Transfer Equity LP
14  Gamestop Corp.
15  Tenet Healthcare Corp.
16  Centex Corp.
17  XTO Energy Inc.
18  Atmos Energy Corp.
19  Celanese Corp.
20  D.R. Horton Inc.
21  Affiliated Computer Services Inc.
22  Holly Corp.
23  Dr Pepper Snapple Group
24  Blockbuster
25  Alon USA Energy Inc.
26  Crosstex Energy LP
26  Crosstex Energy Inc.
28  Flowserve Corp.
29  Brinker International, Inc.
30  RadioShack Corp.
31  Comerica Inc.
32  Trinity Industries
33  Lennox International Inc.
34  Idearc Inc.
35  Rent-A-Center Inc.
36  Perot Systems Corp.
37  MetroPCS Communications Inc.
38  Sally Beauty Holdings Inc.
39  AmeriCredit Corp.
40  ENSCO International Inc.
41  Pioneer Natural Resources Co.
42  Zale Corp.
43  Alliance Data Systems Corp.
44  Cinemark Holdings Inc.
45  Fossil Inc.
46  Exco Resources Inc.
47  Valhi Inc.
48  Denbury Resources Inc.
49  Range Resources Corp.
50  Pier 1 Imports Inc.

Based on 2009 data published in the  
Dallas Business Journal

2010

The numbers in the column at left represent percentages. In an ideal world, companies with 
optimal performance would register 100 if they had year-over-year sales growth, positive 
quarterly profits, year-over-year profit-margin growth, increases in quarterly return on assets, 
increases in year-over-year cash flows from operations and decreases in year-over-year inven-
tory as percent of sales. For both the Financial Health and the Financial Flexibility measures, 
the graphed percentages represent an average based on the top 50 public companies report-
ing in these indicator categories.
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Index of Financial Health Index of Financial Flexibility U.S. Unemployment Rate

Yellow-shaded area represents recession as designated by the National Bureau of Economic 
Research. It ended in June 2009.

C F S I  I n d e xe s ,  S u m m a r y  M e a s u r e s  2 0 0 9 - 2 0 1 0

The indexes reflect the area’s  
vibrancy and vitality.

“to engage the community — broadly 

speaking, the academic and financial  

communities — in an ongoing conver

sation about what’s going on in the 

world that is of interest to this region 

and how we can make things better.”

Knowing that economic competition 

is being driven by increased globaliza

tion and the need to recover well from 

the economic downturn, Dr. Springate 

hopes that the center can partner with 

the business community to help drive 

economic activity.  C
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T
he School of Management’s FullTime MBA and Part

Time MBA programs climbed to the top 20 public  

university programs in the nation, according to the 

latest U.S. News & World Report survey.

The publication’s annual report, “2012 Best Gradu

ate Schools” released March 15, positions the school’s FullTime 

MBA at No. 40 overall, up from No. 50 last year, and tied for No. 17 

among U.S. public universities.

The school’s Professional (PartTime) MBA program also 

jumped in the national rankings. It moved up two spots, tying  

for No. 20 among public universities, and climbed five places to 

land at No. 36 overall.

 “We are pleased to see The School of Management in U.S. News’ 

toptier schools once again,” Dr. Hasan Pirkul, dean and Caruth 

Chair of Management, says. “It’s gratifying when others benchmark 

and recognize the progress we’ve made building a strong faculty to

A
n index that tracks business

school faculty research pro

ductivity shows The School 

of Management solidifying 

its top20 position, both 

in North America and globally. Based 

on scholarly works published in leading 

academic journals, an annual update of 

standings places the school at No. 15 

among its U.S. and Canadian peers and at 

No. 16 worldwide. Both rankings are up 

one place from last year.

“Our faculty continues to cement a 

welldeserved reputation — both nation

ally and internationally — for ongoing 

serious scholarship,” School of Manage

ment Dean and Caruth Chair of Manage

ment Hasan Pirkul says about the new 

rankings. “Research is a key component of 

higher education, and it quickly benefits 

students.…Our progress in these rankings 

underscores our commitment to be the 

best and offer them the best.”

These results appear in The UTD Top

By Jill Glass

By Kris Imherr 

School of Management MBA Programs Rank 
Among TOP 20 Public Universities in U.S.

UT Dallas Releases Annual Business School 
Research Rankings

Overall, the Full-Time Program MOVES TO NO. 40. The Part-Time Program MOVES TO NO. 36.

The School of Management MOVES TO NO. 15 nationally and NO. 16 worldwide.

Continued on page 25

Continued on page 25
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A 
reception in The School 

of Management atrium 

early last December 

honored the companies 

that contributed to the school’s 

second annual Scholarship Break-

fast earlier in the year. Company 

representatives met the students 

who received scholarships because 

of this corporate generosity. Giving 

topped more than $116,000, and 

more than 50 students benefited.

BDO campus recruiting manager Erica 

Peterson (left), BKD tax staff member 

Grace Iao (center) and BKD recruiter 

and trainer Ashley Templeton enjoyed 

some coffee. About 45 students and 40 

professionals attended the reception.

Taro Wanatuba (left), assistant human 

resources manager at Fujitsu Network 

Communications and a native of Japan, 

met scholarship recipient Brendon Frayne 

(center), who is minoring in Japanese. 

Walt Ellis (right), Fujitsu’s senior human 

resources manager and a School of 

Management Advisory Council member, 

introduced them.

Advisory Services senior associate Charles 

Spencer (left) and firm partner David 

Hazels (center), both of accounting firm 

Grant Thornton, took a moment to pose 

with one of the company’s scholarship 

recipients, Viktoriya Smith.

Fred Maldonado (left), regional director 

of external affairs at AT&T, chatted with 

AT&T scholar Joanna Leung.

Advisory Services senior associate John 

Wauson (left) and Advisory Services 

partner Jody Allred, both of the  

accounting firm of Weaver, attended.

Weaver gave $1,500 for scholarships last 

year and is a top recruiter of School of 

Management students.

SCHOLARSHIP

BREAKFAST

DONOR 

RECEPTION

+Bringing Supporters  and Scholars Together



The reception brought together repre-

sentatives of donor companies, such as 

Jeanne Hooker (left), manager of public 

affairs at Atmos Energy, and scholarship 

recipients such as Dillon Hanks, Atmos 

Energy scholar.

Kit Miller (left), director of Rockwell 

Collins’ Richardson operations, and 

Chris Spartz, full-time MBA student 

and a Rockwell Collins scholar, enjoyed 

breakfast and conversation.

Sean Strong (left), internal-audit student, 

Chris Linsteadt (center), senior lecturer 

and assistant director of the Center for 

Internal Auditing Excellence, and Allison 

Britton, internal-audit student, caught up 

on coffee and conversation.

Adam Rivon, one of 21 Ericsson scholars, 

spoke about his experiences as a full- 

time MBA student. Mr. Rivon graduated  

in December.

Ericsson donated $52,500 in scholarships 

last year, enough for 21 scholars. Eleven 

scholarship recipients are pictured here 

with Ericsson representatives Jamie Kapper 

and Jennifer Bonicelli (far right).

Sarah Thompson (left), associate in 

Deloitte’s Forensic and Dispute Services, 

and Carolyn Bremer (center), manager of 

those services, mingled with Sara McLane, 

the Dallas Association of Certified Fraud 

Examiners scholar.

UT Dallas | Spring 2011 7
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One highlight of marketing 

students’ sports-themed 

“Go Pro!” promotion of the new 

undergraduate marketing degree 

on August 25, 2010, was career 

advice from Craig Zurek, director 

of media development and sales 

for the Dallas Cowboys. 

Following a question-and-

answer session with  

students in an entrepreneur-

ship class November 19, 

2010, businessman Sam  

Wyly autographed copies  

of his autobiography, 1,000 

Dollars & an Idea: Entrepre-

neur to Billionaire.  

The Center for Information Technology and Management debuted 

“An Afternoon With…,” a new speaker series, February 11 with 

Hewlett-Packard innovation and marketing strategist Jeff Wacker, 

who discussed the future of technology. 

Dr. Robert J. Potter, president and CEO of his self-named consulting firm, R.J. Potter Company, 

looked “Inside the Boardroom” October 13, 2010, as he shared insights from his more than 

30 years of experience as a public company director at firms such as Molex, Zebra Technologies 

Corporation and Cree, Inc., with students in Dr. Constantine Konstans’ Corporate Governance class. 

At the Global Leadership      

Executive MBA Speaker Series 

gathering January 20, Dallas 

Area Rapid Transit President and 

CEO Gary Thomas (right) spoke 

with Associate Dean for Executive 

Education Gerald Hoag.

Guest List
O N  T H E

The School of Management regularly  
welcomes local leaders and experts 
whose visits complement course work  
and enhance learning. Here are a few 
who recently have given their time.
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Many School of Management events are 
free and open to the public. Keep abreast 
of them on the school’s coming events  
calendar at:
http://som.utdallas.edu/includes/event/.

Ronnie Jung, executive  

director, Teacher Retirement 

System of Texas, discussed the 

system’s investment strategy 

for external private markets 

at the Private Equity Funds 

Symposium that the SOMbased 

Center for Financial Strategy 

Innovation held January 11. 

Sam Gilliland, a 1994 Executive MBA alum who is chairman and  

CEO of travelsolutions holdings company Sabre, spoke to Exec  

Ed students at the CEO Speakers Series luncheon January 14. He  

was scheduled to speak again  

on May 12. 

Dallas Mavericks owner 

Mark Cuban made good 

on a promise to a student 

— and packed Davidson 

Auditorium — when he 

appeared as the first guest 

of the academic year in 

the Entrepreneurship Club 

Exchange Series of speakers 

on September 14, 2010. 

UT Dallas undergraduate, master’s and PhD alumna Michelle Adams 

returned to campus November 12, 2010, in her role as vice  

president of PepsiCo Customer Strategy and Shopper Insights to present  

key results at a marketing conference from a snack study she undertook 

with School of Management PhD candidate Marina Girju. 

Senior Vice President of Surgical Services at Parkland Health 

and Hospital System in Dallas Bradley Simmons (far left) 

and his boss, Parkland’s Executive Vice President and Chief 

Operating Officer John Haupert (far right) pose with Dr. Forney 

Fleming, director of SOM’s MS in Healthcare Management pro

gram, after the February 10 meeting of the student Healthcare 

Management Club. Leaders in the American College of 

Healthcare Executives, a professional society, Mssrs. Simmons 

and Bradley gave a presentation on the merits of membership.  

Dr. Xian Bing, founding dean 

of China’s first private, non

profit and independent business  

school, the Cheung Kong Graduate 

School of Business, gave a pre

sentation on innovation at that 

school and “The Globalization 

of Chinese Companies” on 

November 10, 2010.  
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Awards Honor 
Outstanding  
Faculty and Staff
1Marina Girju (left)and Xuying (Cathy) Cao celebrate 

being named The School of Management’s outstanding 

teaching assistants for the 2009-2010 academic year  

at an awards ceremony last September. Dr. Cao earned 

her doctorate last year and now serves as the school’s 

associate director of the Master of Science in Finance 

(see http://som.utdallas.edu/msfinance) degree program. 

Ms. Girju continues her doctoral studies in marketing.

Other recipients of the annual Teaching and Staff 

Awards were 2David Dial (right), outstanding adjunct 

faculty member, with School of Management Dean 

Hasan Pirkul; 3Matt Polze, outstanding online teacher; 

4Charles Hazzard, outstanding undergraduate teacher; 

5David Mauer, outstanding graduate teacher;  

and 6Andrea Hapeman, outstanding staff member.

All award winners received a plaque and a grant of 

$1,000. The school’s Teaching Committee reviewed 

nominations and selected recipients based on their 

abilities and teaching excellence. A separate committee 

of school staff members chose the Outstanding Staff 

Award recipient.

DEPARTMENTS  FACULTY NEWS

A S H B E L  S M I T H  P R O F E S S O R  
S H A R E S  ‘ B I G  I D E A S ’

Ashbel Smith Professor of Managerial Economics Stan Liebowitz accepted an invita-

tion to give the Tullock “Big Idea” public lecture on one of his research specialties, 

the impact of file-sharing on intellectual property rights, at George Mason University 

School of Law in Virginia in late February. An expert on the economics of technology’s 

impact on property rights, Dr. Liebowitz directs the Center for the Analysis of Property 

Rights and Innovation, which is based in The School of Management. His George Mason 

lecture, “Sometimes It Is a Wolf: Piracy, Fairy Tale Business Models and Intellectual Prop-

erty on the Internet,” explored evidence regarding the impact of online theft, problems 

with approaches taken by academics to try to measure the impact, and the failure of  

alternative business models often championed by academics in naïve academic papers. 

His appearance came as part of George Mason University’s Information Economy 

Project, a scholarly effort to study telecommunications as it relates to economics, law 

and public policy. The Tullock Lecture Big Ideas About Information Series invites prom-

inent thinkers to examine challenging issues related to the project.

1

3

5

2

4

6

Stan Liebowitz
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A
ssistant Accounting 

Professor Rebecca Files 

is gaining increasing 

recognition as a schol-

arly expert on financial 

reporting issues. Recent 

accounting conferences showcased three of 

her research articles that examine causes 

and consequences of financial misreporting. 

A fourth paper exploring the same topic has 

won a prize for research in accounting eth-

ics and has been accepted for publication by 

the Journal of Accounting and Economics.

That study, “SEC Enforcement: Does Forth-

right Disclosure and Cooperation Really Mat-

ter?” (see http://ssrn.com/abstract=1640064) 

offers good and bad news about Securities 

and Exchange Commission enforcement for 

companies that have misstated their earnings.

The study shows that companies that are 

proactive about self-disclosure are more likely 

to be sanctioned by the SEC, the federal agency 

charged with enforcing the nation’s securi-

ties laws. But the upside of being forthcoming 

is that the monetary penalties levied against 

those firms or their managers are reduced.

Dr. Files studied 1,249 restatements made 

between 1997 and 2005, paying particular at-

tention to how the SEC dealt with violations.

Emerging at the top of a field of 48 

contending U.S. and international submis-

sions, her work earned the 2010-2011 Glen 

McLaughlin Prize for Research in Accounting 

Ethics from the Univer-

sity of Oklahoma. The 

prize, which carries a 

$15,000 award, goes to 

an unpublished work 

that contributes to the 

understanding of ethical 

concepts and applies that 

understanding to accounting 

issues in an effective way.

OTHER RESEARCH
In a second paper, Dr. Files 

and colleagues zeroed in on the debate of 

whether “backdating” stock options is  

an effective form of executive compensation 

or constitutes fraud. Typically when managers 

backdate, they set an earlier date for grant-  

ing options, one on which their company’s  

market price was lower, so that the options 

are already “in-the-money” when granted  

to executives.

Analyzing disciplinary actions and turnover 

involving CEOs, CFOs, board chairmen and 

general counsel, Dr. Files and coauthors — 

Drs. Jap Efendi of UT Arlington, Bo Ouyang  

of Penn State Great Valley and Edward P.  

Swanson of Texas A&M Uni- 

versity — found that when 

backdating occurs, “turnover 

increases substantially” for  

these managers.

The Financial Accounting and 

Reporting Section of the Ameri-

can Accounting Association 

accepted their work, “Is 

Option Backdating Ef-

ficient Contracting or 

Compensation Fraud? 

Evidence From Executive 

Turnover,” (see http://

papers.ssrn.com/sol3/papers.

cfm?abstract_id=1670116) for 

its midyear conference.

The section also accepted 

“The Impact of Restatements 

on Bank Loans: Evidence From the Supply 

Chain,” (see http://papers.ssrn.com/sol3/papers.

cfm?abstract_id=1636862) a study co-authored 

by fellow School of Management Assistant 

Accounting Professor Umit G. Gurun that 

investigates whether financial restatements 

announced by peer firms, suppliers or cus-

tomers influence the interest rate a borrower 

receives from lenders.

The accounting association’s Auditing Sec-

tion featured a fourth paper, “Why Do Firms 

Restate Repeatedly?” (see http://papers.ssrn.

com/sol3/papers.cfm?abstract_id=1748822) 

which Dr. Files wrote with Dr. Nathan Y. 

Sharp and Anne Thompson of Texas A&M 

University, at its midyear con-

ference. The work examines 

the characteristics of repeat 

restatement firms and their 

auditors.  C

Professor Gains Expertise Researching
Accounting Truth and Consequences

Umit G. Gurun

Rebecca Files
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Associate Finance Professor Yexiao Xu has won two-best paper 

awards for research that advances the role that risk unique to in-

dividual firms plays in the valuation of their stocks and other securities.

Most recently, Dr. Xu and his co-authors won the Outstanding 

Paper Award and $2,000 from the Fifth International Conference on 

Asia-Pacific Financial Markets, which was held December 4, 2010, in 

Seoul, South Korea.

In “When Does Idiosyncratic Risk Really Matter?” (see http://papers.

ssrn.com/sol3/papers.cfm?abstract_id=1561262) Dr. Xu and colleagues 

Tony Ruan of Xiamen University and Qian Sun of Fudan University 

provide evidence linking idiosyncratic — that is, firm-specific — risk to 

expected future market returns.

Total risk consists of two com-

ponents, Dr. Xu points out. System-

atic — or market — risk cannot 

be avoided. “But idiosyncratic risk 

is something we can get rid of by 

holding a diversified portfolio,” he 

explains.

That is the view of how idiosyn-

cratic risk can be handled in a per-

fect capital market. But researchers 

are re-examining the perfect-market 

assumption, Dr. Xu says, and as they 

uncover imperfections, they discover 

idiosyncratic risk has not been fully diversified away. That reaffirms 

the need to assess idiosyncratic risk as a factor in asset pricing.

In his previous award-winning paper — written with Dr. Xuying 

(Cathy) Cao, associate director of The 

School of Management’s MS in Finance (see 

http://som.utdallas.edu/finance) program 

— Dr. Xu showed that in the long run, 

firm-specific risk can be priced — that is, 

measured in terms of its reward for the 

risk taken. Their paper, “Long-Term Idio-

syncratic Volatilities and Cross-Sectional 

Stock Returns,” (see http://papers.ssrn.

com/sol3/papers.cfm?abstract_id=1569945) 

earned the best-paper award from the 

Asian Finance Association last July.

In the more recent paper, “we look at the importance of idiosyn-

cratic risk on the aggregate level,” Dr. Xu says. “If idiosyncratic  

risk changes over time and can be priced, it should be able to predict 

future returns.”

Dr. Xu and his colleagues propose a novel approach to measure 

priced idiosyncratic risk and have devised an econometric method that 

successfully predicts future market returns using that measure.

Both papers not only serve to reconcile contradictory results in past 

asset-pricing research that involves idiosyncratic risk but also advance 

understanding of the role of idiosyncratic risk, Dr. Xu says.

Examining profitability in India, Dr. 

Sumit Majumdar and a colleague, 

Dr. Arnab Bhattacharjee of the 

University of Dundee, compared the roles 

that company-specific competencies  

and industry trends played in the success  

of manufacturing firms. They studied a 

period, 1980 to 1996, during which India’s 

economy underwent increasing liberal-

ization. Their work, “The Profitability 

Dynamics of Indian Firms,” (see www.isid.

ac.in/~pu/conference/dec_10_conf/Papers/

SumitKMajumdar.pdf) earned a 2010 

Distinguished Paper Award from the 

Business Policy and Strategy Division of 

the Academy of Management. The honor 

reflects that reviewers of the nearly 700 

papers submitted to the division’s annual 

meeting rated it in the top 1 percent.

A professor of technology strategy, 

information systems and operations man-

agement, Dr. Majumdar has authored or 

co-authored 10 articles on Indian firms’ 

strategy and the Indian economy in the 

past two years. He also has written or  

co-written seven articles published last year 

on telecom-

munications, 

another  

subject of  

research inter-

est to him.

DEPARTMENTS  FACULTY NEWS

ACCOLADES FOLLOW FINANCE RESEARCHER’S CONTRIBUTIONS

REVIEWERS RECOGNIZE PROFESSOR’S STUDY OF INDIA’S ECONOMY

Sumit Majumdar

Xuying (Cathy) Cao

Yexiao Xu
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Dr. Mark Thouin, director of Manage-

ment Information Systems programs 

in The School of Management, was 

named Star Performer of 2010 in Region 3 of 

the Association of Information Technology 

Professionals. The 

association, a 

worldwide society of 

information technol-

ogy (IT) experts, also 

named the UT Dallas 

student chapter (see 

www.aitputd.org) the 

best chapter in the 

six-state region (see IT 

Student Chapter Takes 

Top Honors on page 21) 

of Texas, Oklahoma, New Mexico, Arkansas, 

Louisiana and Mississippi.

Both awards were presented last October at 

the AITP Region 3 conference in Houston.

Star Performer honors recognize Dr. Thouin’s 

involvement in growing the student chapter 

from 31 to 91 members last year and his work 

in organizing a 2009 conference that drew 

350 university students to UT Dallas for semi-

nars and competitions.

Dr. Thouin joined The School of Manage-

ment in 2008 after completing his doctorate 

at Texas Tech University. Previously, he spent 

about 13 years as an IT consultant support-

ing a variety of organizations and industries, 

including the Department of Defense, Coast 

Guard, Environmental Protection Agency, Sara 

Lee Knit Products, Krispy Kreme and others, 

in technical and managerial roles.

A
decade of inventory-control research has resulted 

in a new textbook by Dr. Suresh P. Sethi and  

colleagues Dirk Beyer, Feng Cheng and Michael 

I. Taksar. Their work, Markovian Demand Inven-

tory Models, International Series in Operations Research and 

Management Studies, Vol. 108 (Springer, 2010), “contains the 

most complete, rigorous mathematical treatment of the classical 

dynamic inventory model with stochastics demands that I am 

aware of,” Donald L. Iglehart, professor emeritus of operations 

management at Stanford University, has observed. Dr. Sethi is 

the Charles and Nancy Davidson Distinguished Professor of In-

formation Systems and Operations Management and director  

of the Center for Intelligent Supply Networks.

Strategic Management: Creating Competitive Advantages, 5th  

ed. (McGraw-Hill/Irwin, 2009) covers such contemporary  

topics as digital and Internet strategies, innovation and cor-

porate entrepreneurship, knowledge management and intellec-

tual assets. Dr. Gregory G. Dess, Andrew R. Cecil Endowed  

Chair in Applied Ethics and coordinator of The School of 

Management’s Organizations, Strategy and International Man-

agement area, co-authored the textbook with Dr. G.T. (Tom) 

Lumpkin and Dr. Alan B. Eisner. The new edition includes new 

case-analysis selections and many new and updated illustrations.

DEPARTMENTS  FACULTY NEWS 

IT PROFESSIONALS 
NAME ADVISER
“STAR PERFORMER”

PROFESSORS PRODUCE 
NEW TEXTBOOKS

Mark Thouin

Suresh P. Sethi Gregory G. Dess
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V isions magazine, a publication of the Product Development 

and Management Association, included an article by senior 

lecturer Alexander Edsel in its March issue. “The Blame Game: 

When Product Launches Fail” examines how most companies 

determine why a product fails and explains how to use root-

cause analysis in a product-management setting.

Mr. Edsel, director of The School of Management’s new  

Master’s of Science in Marketing degree program (see MS in 

Marketing Program Debuts This Fall on page 15), has co-founded a 

local professional group for product managers that started last 

year. The Dallas/Fort Worth Product Group offers networking opportunities for product 

managers involved in the creation, launch and evolution of a product as well as for profes-

sionals who develop supporting business models.

The group has more than 120 members and plans to hold a free, user-organized “un-

conference” product camp on product management and marketing topics at The School of 

Management on May 21 from 8 a.m. to 4 p.m. For information, visit http://pcampdallas.org/ .

Dr. Jonathan M. Hochberg, a School 

of Management senior lecturer and 

dean’s office special projects administra-

tor, returns to Poland this spring on a 

Fulbright Scholarship to teach interna-

tional corporate finance to executive and 

MBA students at the Kraków School of 

Business and Commerce. He also taught 

in Poland last year.

Dr. Hochberg previously lectured as a 

Fulbright Scholar in Uruguay in the MBA 

Program at ORT University in 1998.

While in Kraków last year, he submit-

ted four postings to CNN’s iReports, a 

community news site (see http://ireport.

cnn.com/people/drjhoch?numResults=10&

view=document). In his first post, he re-

flected on being in Poland on Earth Day. 

Dr. Hochberg, an environmentalist who 

founded Trees for Humanity (http://trees-

forhumanity.org), a nonprofit tree-planting 

organization for kids, conducted a tree 

planting at Kraków University of Eco-

nomics last May.

Dr. Francisco Székely and his colleagues have won an inaugural “hot topic” case com-

petition for a classroom exercise they created that integrates leadership and energy 

sustainability. Dr. Székely, Dr. George Kohlrieser of the IMD Business School and Sophie 

Coughlan, an IMD research associate, took the top prize in the European Case Competition 

sponsored by the European Case Clearing House (ecch).

The clearinghouse is a nonprofit that promotes and facilitates case study-based learn-

ing in management education. Its first “hot topic” contest 

focused on renewable and sustainable energy, technology and 

devel opment. Dr. Székely’s winning entry, “Playing to Win: 

Leadership and Sustainability at ESB Electric Utility,” dealt 

with a 95 percent publicly owned Irish utility’s plan to become 

carbon neutral by 2035.

 “The judges were uniformly impressed by the quality of 

your case and its relevance to the topic.…yours was a worthy 

winner,” ecch Director Richard McCracken said in announcing 

results. The competition attracted 37 cases submitted from 30 

institutions in 14 countries.

Marketing Program Director Examines 
Product Failures

FULBRIGHT 
SCHOLAR  
RETURNS  
TO POLAND

Sustainability Expert and Colleagues  
Win Case Competition

Alexander Edsel

Dr. Jonathan M. Hochberg organized a tree 
planting for kids, their parents and grandparents 
at Kraków University last year.

Francisco Székely 
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The local chapter of the American Ad-

vertising Federation (formerly the Dallas Ad 

League) donated $3,000 this academic year 

for merit-based scholarships to marketing 

students, prompting presentation visits from 

AAF Dallas President Gayle Boone. Last  

November, Ms. Boone awarded MBA student Kristin Steed the $1,500 AAF-Morris Hite Center Graduate Scholarship. In February, 

Ms. Boone returned to present scholarships of $375 each to undergraduates Brianna Minnish and (not pictured) Luis Lopez,  

Mario Vivar and Michelle Tamez. Last December, Natalia Hunt, an MBA student with a concentration in marketing, received the 

$1,000 Annie Laurie Bass Scholarship, a merit-based award available through the school.

Marketing 
Students 
Awarded  
Scholarships

DEPARTMENTS  PROGRAM UPDATES

A 
new School of Management 

Master of Science in Mar-

keting degree program de-

signed to prepare students 

to compete in the increas- 

                       ingly data-driven marketing 

profession begins this fall. The program 

will train students for jobs in business de-

velopment, Internet-based advertising and 

marketing, marketing analytics, product 

management and marketing management.

Given the green light by the Texas 

Higher Education Coordinating Board in 

January, the new offering answers indus-

try demand for professionals who have 

completed more marketing courses than 

available through the existing graduate-

degree option, an MBA with a marketing 

concentration.

In the MBA program, students can take 

a maximum of 15 hours of marketing 

courses, Graduate Marketing Program Di-

rector Alexander Edsel says. For those not 

considering an MBA, a shorter duration 

and lower cost also make the new MS pro-

gram very attractive, he says.

The 36-credit-hour program consists of 

9 hours of business core courses covering 

such topics as database systems, statistics 

and introduction to marketing, and 9 

hours of marketing core courses, including 

foundation courses in consumer behavior, 

market research and a strategy capstone 

market-simulation course.

For the remaining 18 credit hours, 

degree-seekers may choose marketing-

focused courses related to one of the five 

tracks they choose:

•  Advertising and Brand  

Management

• Business Development

•  Marketing Analytics and  

Market Research

• Marketing Management

• Product Management

The school also offers two optional 

professional certificates, one in Marketing 

Analytics and Market Research and one in 

Product Management for non-degree- as 

well as degree-seeking students.

Because of the large volume of data 

available from the Internet — search 

behavior, social networking and mobile 

smart phones — and scanner data, market-

ing has become much more data-driven, 

Mr. Edsel says. “Our program places a 

heavy emphasis on this aspect. For ex-

ample, we require statistics and an MIS 

database course as part of our core courses 

so students are comfortable with manipu-

lating data, creating a database and run-

ning queries or making decisions using 

statistics.”

Students can enroll and begin classes 

during the summer 2011 semester. The 

deadline to enroll for the fall semester is 

July 1 for domestic students and May 1 for 

international students.

For program details, visit http://som.

utdallas.edu/mastersinmarketing or contact 

Alexander Edsel, at 972-883-4421 or alex-

ander.edsel@utdallas.edu.

• MS IN MARKETING PROGRAM DEBUTS THIS FALL•  

Brianna Minnish (left) and AAF Dallas  
President Gayle Boone

Gayle Boone (left) and Kristin Steed
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INTERNATIONAL MANAGEMENT STUDIES  
NOW AN MS PROGRAM

The International Management Studies program has a change in degree designation, from a Master of Arts 

to a Master of Science program. “Because we believe an MS is a stronger indicator of the kind of detailed train-

ing and preparation we deliver to students,” Dr. Habte Woldu, director of international management programs, 

said, “we asked the Texas Higher Education Coordinating Board to do this.” The degree change took effect 

March 8. For more information, visit http://som.utdallas.edu/graduate/masters/maIms/ .

DEPARTMENTS  PROGRAM UPDATES

Nearly 50 students from nine countries visited UT Dallas 

in January as participants in a Management Develop-

ment Program that The School of Management custom-

designed for Safran Corporate University.

The program represents a significant collaboration, one of two 

high-profile curriculums that the school has created for the cor-

porate university and its parent, Safran Group, a Paris-based aero-

space, defense and security company.

Gustavo Castillo, Safran Corporate University’s program man-

ager, says the curriculums are two of the company’s most impor-

tant corporate training programs. “The dedication applied by all 

involved members from UTD makes a great fit for us,” he says.

The nine-month career-development program combines online 

learning with classroom sessions, and is targeted toward rising 

stars in Safran, which operates in 50 countries.

The School of Management earned a five-year contract to de-

liver the Management Development Program because of previous 

work with Safran.

 “We won the contract to do [a] 

Global Management Pass Program 

(GMP) for six programs, and we have 

managed them since January of ’09,” 

John M. Fowler, SOM’s director of man-

agement and business-development 

program, says.

While the Management Development Program is geared to 

junior managers, GMP — which takes about four months to com-

plete — is designed for managers of managers.

 “These are not workshops in the traditional sense,” Mr. Fowler 

says. “Students have an e-learning component that they participate 

in before they sit in the classroom with us.”

Preparatory online sessions include such subjects as accounting, 

finance, strategy overview and practical applications of business 

theory. On a broader level, the courses cover leadership, cultural 

awareness, strategy, organizational development, finance, Lean Six 

Sigma and supply chain management, among other key topics. To 

teach business principles, the program uses business cases, text-

books and video.

Each program also develops a corporate improvement project 

delivered to Safran’s senior executives.

The school’s ability to find faculty members to interact with 

managers and executives and who know how to apply research in 

specific applications “is a great advantage in developing custom-

designed corporate programs,” Mr. Fowler says.

Mr. Fowler says the programs showcase the depth and 

breadth of educational experiences that The School of Manage-

ment has to offer. “We are showing that we can support a  

company that is roughly the size of Texas Instruments. This is a 

great opportunity for us to show that executive education is not 

just about MBAs.”

Safran Programs Showcase Custom Offerings

‘ExEc Ed is not just about Mbas.’      By Paula Felps

John M. Fowler

Habte Woldu
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T
he Dallas Chapter of the Institute of Internal Auditors 

and an anonymous corporate donor have seeded a 

new endowment to maintain The School of Manage-

ment’s top-rated internal-audit program, giving two 

checks that initiate an effort to raise a half million dollars.

To recognize and ensure continuance of the program’s excel-

lence, the Dallas IIA raised $30,000 for the new endowment, and 

the corporate donor gave $15,000. But thanks to a matching com-

mitment from School of Manage-

ment Dean Hasan Pirkul, the 

contributions doubled in value, 

to $90,000.

The Institute of Internal Audi-

tors, a worldwide professional 

association that is the Dallas IIA’s 

parent group, endorses the UT 

Dallas internal-audit program as 

a “Center for Internal Auditing 

Excellence.” UT Dallas is one 

of only two universities in the 

U.S. and five in the world to 

have earned that designation, 

the highest IIA offers. Offered at 

the graduate level, the UT Dallas 

internal-audit program prepares 

students to sit for a professional certification exam with a multidis-

ciplinary curriculum built on a core of internal-audit courses.

The seed money, presented in a ceremony at the March 3 Dal-

las IIA meeting, formally established the Center for Internal Audit-

ing Excellence Endowment. The endowment will support scholar-

ships, seminars, conferences, research and educational programs 

specifically designated for internal audit.

“These gifts are a great first step toward reaching a $500,000 

threshold in permanent endowment funding,” Center Director Mark 

Salamasick said. “This startup generosity from two key supporters 

sends a great signal, and the dean has promised to keep matching 

funds, which is essential to attracting additional donations.”

Present at the Dallas chapter meeting when the endowment 

was announced, IIA International President and CEO Richard F. 

Chambers, visited The School of Management later the same day, 

meeting with Dean Pirkul and lecturing the UT Dallas IIA student 

chapter on the changing role of internal auditing and trends re-

shaping the profession.

On the job, internal auditors systematically evaluate and moni-

tor companies to improve efficiency, accountability and regulatory 

compliance. Their efforts provide important insight to company 

operations and performance. Internal auditors work across all 

industries and in the public-service sector, and they have been 

increasingly in demand as business has focused more and more on 

corporate responsibility during the 

last decade.

“School of Management 

internal-audit graduates are in de-

mand,” Mr. Salamasick said, “and a 

great many move directly into top 

jobs in such Fortune 50 companies 

as JCPenney, Microsoft and South-

west Airlines and at such public 

agencies as the General Account-

ing Office and the Army and Air 

Force Exchange Service.”

“These kind of job placements 

are a visible measure of internal 

audit’s excellence,” Dean Pirkul said. 

“They substantiate the need for an 

endowment and tell donors their 

dollars are supporting one of the world’s best programs in this field.”

Mr. Salamasick got news of the endowment seed money, along 

with a go-ahead to begin fundraising, in January, about the same 

time he learned that the March 24-25 Fraud Summit, internal au-

dit’s main annual conference and fundraiser, had sold out.

Exploring the latest trends in fraud detection and deterrence, 

the summit opened March 24 with a day of workshops at which 

professionals earned continuing education credits. On conference  

day, case studies and advanced breakout sessions went beyond  

the basics, and a keynote speaker was a star attraction.

This year, investigative journalist Kurt Eichenwald, author of 

best-seller Conspiracy of Fools (Broadway, 2005), spoke on the 

topic of that book, the Enron scandal and the out-of-control cor-

porate culture that led to the company’s downfall in 2001.

Learn more about the endowment and make a donation at 

www.som.utdallas.edu/iaep/fund .  C

ENDOWMENT LAUNCHED TO SUSTAIN 
EXCELLENCE IN INTERNAL AUDIT

Richard F. Chambers (center), the Institute of Internal 
Auditors president and CEO, visits with internal auditing  
students (from left) Sean Strong, Samantha Weeks,  
Jonathan Ragan, Jana Cain, Benito Juarez and Allison Britton.
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C
linical Pro-

fessor Den-

nis McCuis-

tion (left) 

has suc ceeded Dr. Constan-

tine (Connie) Konstans as execu-

tive director of the Institute for Ex-

cellence in Corporate Governance 

(IECG), a School of Management 

Center of Excellence devoted to 

enhancing the abilities of directors 

and senior officers to promote and 

protect the interests of all corpo-

rate stakeholders.

Mr. McCuistion joined the SOM 

faculty last fall and formerly served 

as IECG’s director of special proj-

ects and development. Since 1990, 

he has been the host and executive 

producer of the public affairs televi-

sion program McCuistion on PBS.

An accounting professor, Dr. 

Konstans has resumed research, 

continues to teach and remains in-

F
undraising might be  

tougher, investors 

more demanding 

and new government 

regulations more complex, but 

indicators suggest brighter days 

for the private-equity world in 

2011. That is what industry lead-

ers told fund managers and in-

stitutional and private investors 

gathered for the Private Equity 

Funds Symposium at The School 

of Management in January.

Sponsored by SOM’s Center 

for Finance Strategy Innova-

tion and Patton Boggs, a busi-

ness and public-policy law 

firm, the symposium focused 

on “Navigating Change in the 

New Private Equity Environ-

ment.” Top investors, industry 

experts and Washington insid-

ers offered insights into crucial 

topics affecting the private-

equity marketplace.

One of the biggest changes 

will come with the landmark 

2010 Dodd-Frank Wall Street 

Reform and Consumer Protec-

tion Act, which will impose 

sweeping new rules on finan-

cial institutions. The first sym-

posium panel discussed how 

the 2,300-page law, aimed at 

averting taxpayer-funded bail-

outs, will impact private-fund 

advisers with additional reg-

istration, record-keeping and 

reporting requirements.

The broad overhaul has cre-

ated many uncertainties, Don 

Moorehead, vice chairman of 

Patton Boggs and panel modera-

tor, said. Federal regulators have 

“been handed a gargantuan 

task,” to shape implementation 

of regulatory reform, he said.

The challenging private- 

equity fundraising environ-

ment, along with new restric-

tions on bank investments, 

is making Small Business 

Investment Company licenses 

a much more attractive option 

to fund managers and finan-

cial executives, Brett Palmer, 

president of the National As-

sociation of SBICs, said in the 

panel discussion, “SBICs: The 

Vehicle of Choice in 2011.” Run 

by the federal Small Business 

Administration, the program 

has many benefits, Mr. Palmer 

said, including a shorter licens-

ing process, investor appeal and 

outstanding access to leverage.

A third panel agreed the 

fundraising environment has 

been difficult but predicted a 

brighter future.

Probitas Partners partner 

Robert Hofeditz agreed: “I 

think 2011 will be a transition 

year, and hopefully 2012 will 

be a much better year.”

“If you have capital, this is 

the time to be investing and buy-

ing and playing in the game,” 

Roman Kikta, managing partner 

at Mobility Ventures, said.

For more CFSI information, 

contact Dr. David Springate, 

972-883-2647, spring8@utdal-

las.edu.

IECG TRANSITIONS

PRIVATE EQUITY EXPERTS SEE STORM CLOUDS LIFTING

Don Moorehead (far left), vice chairman 
of Patton Boggs, a sponsor of the sym-
posium, moderated the opening panel, 
which discussed “The New Regulatory 
and Tax Environment.”

Center Director David Springate (left) 
with Roman Kikta, managing partner at 
Mobility Ventures, who said on the topic of “Raising Funds in 2011”  
that limited partners today are looking for a “new hybrid” of investor  
who wants to be more hands on and understands not only technology,  
but more importantly, the marketplace.

By Jill Glass
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volved with the institute, which will 

hold its ninth annual cor porate gov-

ernance conference September 29.

Conference featured speakers 

will include Dr. Marianne Jennings, 

a legal and ethics expert from Ari-

zona State University and author 

of The Seven Signs of Ethical Col-

lapse: How to Spot Moral Meltdowns 

in Companies... Before It’s Too Late 

(St. Martin’s Press, 2006). She will 

speak about Sign No. 4, a weak 

board of directors.

Check the institute website 

(http://som.utdallas.edu/centers/iecg/)

for conference information.

S
chool of Management students dominated the graduate 

division of the fourth annual UT Dallas Business Idea 

Competition, which connected technology and con - 

ven ience in some new formats that offered clues on the  

future direction of commercial innovation.

All but one of the graduate-level winners were SOM students 

in a contest in which first-place prizes on both the undergraduate 

and graduate sides went to teams with products that took advan-

tage of smart-phone technology to simplify consumers’ lives.

The Institute for Innovation and Entrepreneurship (IIE) at UT 

Dallas sponsored the November 19, 2010, contest. It drew 116 

entrants organized into 46 teams. They competed for $18,250 in 

cash prizes.

The School of Management, where IIE is based, hosted the 

competition, and Full-Time MBA students Corey Egan and Swap-

nil Bora won the graduate division. They earned the $4,000 first-

place prize for the iLumi SmartBulb, an interactive LED indoor 

lighting system controlled wirelessly by a smart phone. Their 

presentation, which began with an audiovisual introduction com-

plete with background music, also netted them the Most Effective 

Presentation award and its prize of $500.

The best undergraduate idea came from Team Rhone, with mem-

bers David Evans, a junior computer science major, and Michael 

Ellsworth, a junior in aerospace engineering at Texas A&M Uni-

versity. Their winning idea, which they named Rhone, is a smart 

phone-based universal remote control that can operate devices 

such as TVs, Blu-Ray and DVD players, DVRs and computers. Their 

entry netted them $4,000 in prize money.

Their idea utilizes wireless Bluetooth technology to send 

information from smart phones to a hardware device that then 

sends infrared signals to the entertainment devices. The app has a 

slew of features, including web-based backup, friend sync,  

re-arrangeable virtual control buttons and an interactive TV  

guide to change channels.

Besides money, all first-place winners received one month’s 

free office space near downtown Dallas at CoHabitat, a shared 

workspace for developers, creatives and entrepreneurs.

All semifinalists and finalists also qualified for Microsoft’s  

BizSpark program, which connects business developers with a 

global network of investors and network partners.

Several individual and corporate sponsors contributed prize 

money, including Jackie Kimzey, BKD LLP, Dynamex, SPlus  

Technologies, Trailblazer Capital, Trans Global Technologies, Inc. 

and Wischmeyer Benefit Partners.

Convenience Is King at IIE Business Idea Competition

Renee Hornbaker (left), Dallas chapter president of 
Financial Executives International, congratulates School of 
Management Professor Constantine Konstans, past chap-
ter president and ongoing board member, on the Lifetime 
Achievement Award FEI gave him March 8 for his con-
tributions to the professional group and his founding of 
SOM’s Institute for Excellence in Corporate Governance.

Undergraduate Division  
winners David Evans (left)  
and Michael Ellsworth

Graduate Division 
winners Corey Egan (left)  
and Swapnil Bora

By Jimmie R. Markham
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Early this semester, a School 

of Management student team earned first 

place and $10,000 in a national competi-

tion that showcased accounting and envi-

ronmental sustainability skills. 

The four undergraduates demonstrated 

their talents in the 2010 American Institute 

of CPAs’ Accounting Competition, a busi-

ness challenge aimed at making improve-

ments for a real-world client.

The foursome finished ahead of teams 

from the University of Tennessee and 

Ohio Dominican University in the last 

round of the contest, held in New York 

City January 20.

Initially, 64 teams signed up for the 

three-round rivalry, whose ultimate pur-

pose was to help a hotel and spa in North 

Carolina, the Umstead, match practices to 

sustainability principles.

Doing contest business as Eco Consult-

ing LLC, SOM team leader Dariel Dato-On 

and fellow accounting majors Diane Henry, 

Jinson Jose and Jennifer Rauschuber  

won the AICPA challenge by selling judges 

on the merits of installing a rooftop garden 

at the Umstead. The resort sought envi-

ronmental-footprint improvements that 

would both make financial sense and be 

consistent with its luxury branding.

In preliminary rounds, the UT Dallas 

team described how such a garden would 

provide extra insulation, save water by  

diminishing runoff and yield produce that 

could be used in the hotel’s restaurant.  

Eco Consulting calculated the garden would 

double the life expectancy of the roof,  

reduce energy costs by 30 percent and save 

$5,000 a year in food bills.

The team’s final eight-minute live pre-

sentation sold “the rooftop garden, as the 

way for the Umstead to openly communi-

cate its commitment to sustainability,” Mr. 

Dato-On said.

“We also showed that if the garden 

could increase the hotel’s occupancy rate 

by 2½ percent, then it would pay for itself 

in three years.”

 “Sustainability is a hot topic in the ac-

counting world and in every class” at UT 

Dallas, team adviser John Barden, direc-

tor of SOM’s undergraduate accounting 

program, observed. “We discuss social and 

economic strategies that have been proven 

to increase employee morale, recruit bet-

ter customers and employees, and provide 

long-term profitability.”

The accounting industry “has been 

preaching sustainability for years by work-

ing hard and assisting our clients to achieve 

their ultimate objective,” Mr. Barden 

said. “That is exactly what the UT Dallas 

team communicated,…and that is how it 

brought home first place.”  C

Accounting Team Takes Top Prize  
in National Eco Challenge
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Visits to such New York landmarks as 
Rockefeller Center were a competition 
perk for Eco Consulting team members 
(from left) Jinson Jose, Dariel Dato-On, 
Diane Henry and Jennifer Rauschuber.



UT Dallas | Spring 2011 21

A graduate student recruited to lead 

a School of Management team in a 

trading contest capitalized on past 

contenders’ mistakes to devise a winning 

strategy that led to a 11.6 percent return on 

his squad’s money — and second place in 

the national competition.

MS in finance student Jason Hills led 

teammates Crystal Hu, Jyoti Miglani, Hoa 

Lic Nguyen and Nimish Patel to the No. 2 

spot in the annual thinkorswim Collegiate 

Trading Competition.

It was the second year an SOM team 

took second. The No. 2 team last year had 

to make a comeback to net a 12.6 percent 

profit. Mr. Hills’ quintet grew an opening 

balance of $100,000 to $111,626 in the 2010 

online market simulation sponsored by the 

University of Houston Finance Association.

Two other UT Dallas teams finished in 

ninth and 10th place. All 15 UT Dal-

las competitors belong to the SOM-

based chapter of the Financial Leader-

ship Association.

Launching his captaincy by re-reading 

a news story about how the rivalry played 

out last year, Mr. Hills learned that only 

five of the 26 teams made money — even 

though the Standard and Poor’s 500 index 

booked a 3.6 percent return during the 

contest period. From this, he concluded, 

“teams were taking really high risks in an 

attempt to win.”

Those results made the needed ap-

proach abundantly clear. “We kept it 

pretty low risk and had a lot of cash on 

hand,” he said, adhering to a mix of  

60 percent stocks, 20 percent options and 

20 percent cash or futures during most of 

the challenge.

Trading on a real-

time platform run by 

online brokerage service 

thinkorswim, competitors 

from eight universities 

traded in stocks, stock options, exchange-

traded funds, indexes, and commodity and 

currency futures. During the seven-week 

challenge, which ran from October 7 to 

November 23, 2010, Mr. Hills calculated the 

S&P 500 booked a 1.65 percent return.

In the competition, only the first-place 

University of Houston team, whose ending 

balance was $143,556, earned more than 

the SOM team.

For second place, each team member 

earned $100, and the team as a whole 

earned a one-month subscription to The 

Futures Room, an online virtual trading 

education service.

T he Association of Information 

Technology Professionals, a world-

wide society of IT experts, recently 

honored the UT Dallas student chapter (see 

www.aitputd.org/) as best chapter in the six-

state Region 3. Dr. Mark Thouin, faculty 

adviser for The School of Management-based 

group, said judges were impressed that it  

last year grew 194 percent — from 31 to 91 

members, had a notable list of outside speak-

ers at monthly meetings and offered other 

professional and social events to its under-

graduate- and graduate-student members.

Dr. Thouin, director of SOM’s manage-

ment information systems programs, also 

was named AITP Region 3 Star Performer 

of 2010 (see IT Professionals Name Adviser 

“Star Performer”on page 13) last October  

at the regional conference at the University 

of Houston. Region 3 includes Texas, Okla-

homa, New Mexico, Arkansas, Louisiana 

and Mississippi.

Students join AITP for four reasons, Dr. 

Thouin says, citing the outside speakers, 

social activities and opportunities for more 

in-depth learning about particular aspects 

of information systems.

He also says the chance to “learn how 

to network” is important to many students. 

He notes the connections work both ways: 

“Outside speakers like to come [to AITP 

chapter events] because it’s good network-

ing for them.”

Management information systems 

graduates typically have no trouble land-

ing a job — even in these shaky economic 

times — and companies are eager to line 

up job candidates before they graduate, Dr. 

Thouin says.

The SOM-based chapter of AITP hosted  
a three-day Region 3 student conference 
in October 2009.

INVESTING TEAM CAPITALIZES  
ON LESSONS FROM LAST YEAR

IT Student Chapter Takes Top Honors
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Student Group Quickly 
Gets Up To Speed By Jimmie R. Markham

A new School of Management student busi-

ness group has become a case study in how 

to quickly attain organizational success.

Last August, the UT Dallas chapter of Phi Beta 

Lambda was merely an idea in the mind of Dr. 

Jeanne Sluder, an organizations, strategy and inter-

national management senior lecturer. The collegiate 

division of Future Business Leaders of America, Phi 

Beta Lambda describes its mission as bringing busi-

ness and education together in a positive working re-

lationship through innovative leadership and career-

development programs. Headquartered in Reston, Virginia, FBLA-PBL has 

been in existence since 1940 and has more than a quarter million members.

When Dr. Sluder put out the word that she needed help, three students 

answered her call.

Within a month, the national office had given global business junior 

Heather Geiger and accounting juniors Nicholas Xavier Arenas and Sana 

Ali the green light. By this semester, the roster numbered 70 members, 

rivaling in size some campus student organizations that had been in exis-

tence many years.

“We get people e-mailing us every day asking how to join,” Ms. Geiger 

said. “It really makes us feel like we got something accomplished.”

“It wasn’t just that we started a student organization,” she said. “It was 

that we got a chapter established at UTD on a national level.…That’s re-

ally rewarding.”

“There’s something for everyone,” chapter Vice President Ali said. “If you 

want to raise money for a charity or do community service, you can. If you 

want to compete, you can do that. You can harness your soft skills, you can 

network, you can get potential 

jobs — there are even discounts 

that come with being a member.”

“The main thing we really 

focus on is what it takes to be a 

leader,” Mr. Arenas, chapter co-

president, said. “Everyone can be 

a leader, but it takes practice. We 

talk about soft skills, profession-

alism and ethics.”

For more information, contact 

Dr. Sluder at 972-883-4793  

or jeanne.sluder@utdallas.edu.

Jeanne Sluder

Finance  
Professionals 
Invest a Day 
in Future 
Colleagues

Jim Strand  
and Faith Smith
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Phi Beta Lambda members at a confer-
ence in New Orleans last November: 
(Left to right) Alexis Davis, treasurer; 
Jeanne Sluder, adviser; Heather Geiger, 
co-president; Nicholas Xavier Arenas, 
co-president; Sana Ali, vice president; 
and LaToya Castleberry, secretary
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nspired. Awed. Psyched. Pumped. School 

of Management students used these words 

to describe their mentoring day spent in the 

Financial Executives Experience program.

The Dallas Chapter of Financial Executives 

International sponsored the program in part-

nership with The School of Management and 

Southern Methodist University. The endeavor 

paired accounting and finance students with 

executives for a day of one-on-one shadowing.

The program gave students a snapshot of 

the real world from a financial perspective, 

mentor Sharon Ellis, chief financial officer  

at Texas Scottish Rite Hospital for  

Children in Dallas, said.



By Harriet L. Blake

Ketul Kansagra

Sharon Ellis

THE PILOT ENCOUNTER

Jim Strand and Michael Conley, 

his FEI co-chairman for external 

relations and publicity, spent a 

year and a half putting together 

the Financial Executives Experience 

mentoring program.

They signed up 33 students and 

25 mentors.

Besides Avnet and Scottish Rite 

Hospital, participating compa-

nies included Baylor Healthcare, 

PepsiCo, North Texas Food Bank, 

MAAD, Dresser Inc. and La Quinta.

At The School of Management, 

Frank W. Anderson, director of the 

undergraduate finance program, 

and John P. Barden, director of the 

undergraduate accounting program, 

worked closely with Mr. Conley to 

produce the pilot encounter.

“This is a win-win,” Mr. Barden 

said, “as long as the student does 

the research and the companies 

give the students four to five hours 

of their time.” C

Frank W. Anderson

John P. Barden
UT Dallas | Spring 2011 
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that the other 50 percent he picked up on  

the job.”

Mr. Strand said he is a big believer in  

education being the foundation of success. 

That, followed up “with hard work, a  

positive attitude and being able to get along 

with people, moves you forward in any  

career.” He added that “having various men-

tors within the organization made a significant 

difference in my career.” 

Paired with an SMU student, SOM senior 

finance major Ketul Kansagra began his expe-

rience in a meeting at which Ms. Ellis, other 

executives and a consultant reviewed finan-

cial assets and obligations of Scottish Rite’s 

benefit plans — as Ms. Ellis said, “a real life 

corporate-finance exercise.”

Later, chatting one-on-one, Ms. Ellis asked 

Mr. Kansagra why he was studying finance and  

accounting, what he was looking for in life and 

if he still would be interested in a finance ca-

reer after spending the day at Scottish Rite.

“I liked the whole day,” he said. “And I 

liked that she spent so much time with us. 

After all, she is a CFO and vice president.”

Accounting senior Faith Smith teamed with 

Jim Strand, financial vice president at Avnet, 

a Richardson-based distributor of computer 

components. He introduced her to staff 

members before taking her to an employee-

recognition ceremony.

At lunch, Mr. Strand, a School of Man-

agement 1995 Executive MBA alum, brain-

stormed career possibilities with Ms. Smith,

He also stressed the value of relationships. 

Having a master’s degree or impressive ré-

sumé is great, but often, who you know helps, 

he said.

Encouraged to ask questions, Ms. Smith  

 said, “I asked a lot.…I asked him if he  

  used what he learned in school  

   in his job. He told me that he  

    used about 50 percent and 
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The School of Management has a new, 

um, student club that will, um, help its 

members like, you know, speak better.

The new club, Management Toastmas-

ters Society, exists to help members  

improve their communication, public 

speaking and leadership skills. The society 

is affiliated with Toastmasters Internation-

al, a nonprofit educational organization 

formed in 1924. Toastmasters now boasts a 

worldwide membership of nearly 260,000 

members from 113 countries. The brain-

child of Dr. Maria Hasenhüttl, The School 

of Management group is open to all school 

alumni, graduate and undergraduate  

students who seek to improve their public 

speaking and leadership skills in a support-

ive, lively environment.

A UT Dallas alumna and a senior lec-

turer in organizations, strategy and inter-

national management, Dr. Hasenhüttl said, 

“It’s amazing how 

fast individuals 

have progressed 

within a few short 

weeks.… The  

students recognize 

that by being at 

UT Dallas, they 

have their academics covered, but that bet-

ter communication skills will give them 

a crucial edge in the job market. Nobody 

would ever imagine that I was a real intro-

vert before I first joined Toastmasters 15 

years ago.”

Since the club formed last October, 

members have attended weekly Friday 

workshops to immerse themselves in the 

finer points of humor, gestures, eye contact, 

speech organization and overall delivery, 

all essential to delivering a successful 

public speech. Many have learned leader-

ship skills by serving as club officers or in 

various meeting roles, such as toastmaster, 

table topics master, general evaluator, timer 

and grammarian. One particularly interest-

ing role is that of “ah” counter, who uses 

a clicker to count all “ums,” “ahs,” “you 

knows” and other verbal crutches as a 

means to help train the speakers to avoid 

their use in future speeches.

MBA student Czarina Domingo joined 

Toastmasters to help overcome shyness. 

She has delivered the first of 10 speeches 

that will earn her a Competent Communi-

cator certification and has volunteered to 

be sergeant-at-arms for the club. As she pre-

pared for her second speech, she was both 

looking forward to it and dreading it.

“I’m doing it against my own will,” she 

said. “I really believe that practice will fix 

my shyness, and I’m glad to have this club 

to help me get rid of it.”

Club President Alexandra Black, a senior 

majoring in accounting, had been to some 

Toastmasters meetings with her grandfather 

but never thought 

she would join until 

the opportunity to 

help found a new 

chapter came along.

“I had the chance 

here to jump in at 

the beginning and 

mold it into some-

thing we liked,” she said. “It’s a casual  

environment, but it still teaches you to 

think on your feet. That’s important for 

when you go out into the workforce.”

Visiting recently, Tim Ditter, a seasoned 

Toastmaster, served as a speech evaluator 

at one chapter meeting. He saw plenty of 

growth potential for School of Manage-

ment students who join a chapter like 

theirs — in its infancy.

“When you have a new club,” he said, 

“usually the people who attend are more 

eager to learn.…In a new club, you start 

learning all that stuff faster, and every-

body’s learning it 

all together at the 

same time.”

Chapter meet-

ings are held every 

Friday 5:30 p.m. 

to 6:30 p.m. Con-

tact Maria Hasen-

hüttl, 972-883-

5898, for more 

information.  C

DEPARTMENTS  STUDENT NEWS

Maria Hasenhüttl

New Student Club  
Offers Communication,  
Leadership Training BY JIMMIE R. MARKHAM

Sergeant-at-Arms Czarina Domingo, 
who served as the “ah” counter  
at one meeting, shows off the clicker 
she used to signal speakers when  
they transgressed. Society adviser 
Maria Hassenhüttl (at right in the  
background) looks on.

President Alexandra Black delivered  
a speech on “An Intimate Relationship”  
at one recent meeting.



100 Business School Research Rankings™, 

a comprehensive index that looks at  

all fields of business and reports faculty 

research output based on the number of 

articles that have appeared in top aca-

demic journals over a five-year period. 

Calculations reveal the top 100 schools in 

North America and the top 100 worldwide. 

The index has followed productivity since 

1990 in 24 peer-reviewed journals, and 

The School of Management began report-

ing the standings in 2004. Current-year 

rankings are based on the number of 

articles published in those journals from 

2006 to 2010.

In both North America and worldwide, 

the Wharton School at the University of 

Pennsylvania leads scholarly output for the 

seventh straight year, the 2010 results show.

For the third consecutive year, the Fuqua 

School of Business at Duke University  

retains its hold on No. 2 among national 

and international schools. The Ross School 

of Business at the University of Michigan 

this year moves up three places from  

No. 6 to No. 3 on both lists. Formerly at 

No. 3, the Leonard N. Stern School of  

Business at New York University drops to 

No. 4. The Harvard (University) Business 

School holds steady in the No. 5 position.

On the North American list, the remain-

ing top 10 schools are:

• No. 6, the Robert H. Smith School 

of Business at the University of Maryland, 

which moved up from No. 7 last year

• No. 7, the Booth School of Business 

at The University of Chicago, which moved 

down from No. 4 last year

• No. 8, the Stanford University Gradu-

ate School of Business, which was No. 9 

last year

• No. 9, Columbia University’s Gradu-

ate School of Business, which traded places 

with Stanford

• No. 10, the McCombs School of  

Business at The University of Texas,  

which retained that spot for the third 

straight year.

Those occupying the No. 6 through No. 9 

 spots in North America hold the same 

places worldwide. On the worldwide list, 

INSEAD, which is based in France, occupies 

the No. 10 spot.

For a complete listing, visit The UTD Top  

100 Business School Research Rankings™ 

at http://som.utdallas.edu/top100Rank-

ing/.  C

deliver the highest quality MBA programs possible.”

“To achieve this level of recognition for a full-time program 

that’s less than 15 years old…is really a remarkable accomplish-

ment,” School of Management Associate Dean Monica Powell says. 

“UT Dallas attracts top students who receive a tremendous 

return on their investment. Our entire program costs less than 

$30,000, as compared with $100,000 for other top programs,” Dr. 

Powell says.

The top three schools in full-time program rankings this year 

are Stanford University, Harvard University and the Massachusetts 

Institute of Technology. Other full-time MBA programs in Texas  

in the Top 50 include UT Austin (No. 17), Texas A&M (No. 32) and 

Rice University (No. 34).

On the part-time list, top universities include Northwestern 

University and the University of Chicago (tied for No. 1), the 

University of California at Berkeley (No. 2), and New York 

University and the University of Michigan at Ann Arbor (tied 

for No. 3). Part-time MBA programs in Texas on the list include 

UT Austin (tied for No. 7), and Rice University and Southern 

Methodist University (tied for No. 21).

U.S. News bases its rankings of full-time programs on surveys 

of business school deans and recruiters, as well as on statistical 

measures of quality. Criteria include acceptance rates, students’ 

GPAs and GMAT scores; as well as the percentage of students em-

ployed at graduation and their average starting salaries. The pub-

lication surveyed 437 MBA programs.

The part-time rankings are based on a fall 2010 peer-assess-

ment survey that asked business-school deans and program direc-

tors at each of the nation’s 295 part-time MBA programs to rate 

other part-time programs.  C

TOP 20 PUBLIC UNIVERSITIES IN U.S.  |  CONTINUED FROM PAGE 5

ANNUAL BUSINESS SCHOOL RESEARCH RANKINGS  |  CONTINUED FROM PAGE 5



POWERGRID GOES TO SEVY’S
Alumna Amy Severson, BS 1990 (left), founder and co-owner with her chef- 

husband, Jim, of their namesake Dallas restaurant, Sevy’s Grill, welcomed 

fellow School of Management graduates to Sevy’s on March 3. The occasion 

was PowerGrid, one the schools’ recurring alumni quarterly gatherings, 

which Amy and Jim co-hosted. More than a hundred alums registered for 

the event, making it the best-attended PowerGrid to date.

Visit http://som.utdallas.edu/alumni for more alumni news and opportunities.
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Clockwise from top row left: Mary 
Lavender, BS 1991; Daphne Stidham, MBA 
1997, with Randy Black, BS 2006, and 
Dang Bui, MS 1999; Yasmine Meza, BS 
2007, with an unidentified guest; Marvin 
Slater (right), MS 1992, with his wife, 
Joyce; and Jessie Burgess (left), MBA 2010

26 The School of Management

PowerGrid information is  

communicated to alumni by 

e-mail. If you are not receiving 

e-mails, update your contact 

information  — including a  

preferred e-mail address — at  

som.utdallas.edu/alumniupdate. 
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Cynthia Gartman:  
Love, Then a Leap Forward

As a graduate of The University of 

Texas at Austin, Cynthia Gartman was 

already familiar with the UT System when 

she decided to pursue her master’s degree.

“I heard an ad for UTD on the radio,  

so I checked [the program] out,” she said. 

“Then I fell in love with what they had to offer.”

Ms. Gartman enrolled in the Executive MBA program in 2003 and  

at the time was a senior director for worldwide hotel operator Accor. 

After completing the program in 2005, she took her first leap into  

executive management as president and COO of Country Place Living, 

which franchises assisted-living residences.

Last year, she became president of IKOR USA, a guardianship and 

advocacy firm for seniors and the disabled. IKOR, which has been  

in business 11 years, recently began franchising. Ms. Gartman and her 

husband have opened two franchises in the Dallas-Fort Worth area.

“I would not be in executive leadership today if not for the MBA 

program,” Ms. Gartman says. “It helped expand my viewpoint and gave 

a broader base of understanding on how to lead. It was definitely worth 

every bit of time and money I spent.”

Koti Tummuru:  
Great Insights and Many Rewards

From the time he earned his undergraduate degree from Osmania 

University in Hyderabad, India, Koti Tummuru dreamed of complet-

ing a graduate degree from a highly regarded American university.

“Due to traveling for my job, I couldn’t accomplish this for a long 

time,” he says. Then, he discovered The School of Management. He 

chose it primarily because it was a school with a good reputation that 

was located close to him. It also was affordable and offered flexibility 

that suited his work schedule.

After earning his Project Management Professional designation from  

The School of Management in 2005, Mr. 

Tummuru enrolled in the Executive 

MBA program, completing it in 2010.

He joined the staff of SAP, a  

market-dominant maker and pro-

vider of business solutions, in 2006, 

and since completing his Executive MBA, he has been promoted to man-

aging principal, supporting the company’s financial accounting module.

“EMBA gave me great insights on how to deal with situations more 

efficiently,” Mr. Tummuru says. Whenever he uses techniques he 

learned in the program, he can see instant results, he says, and adds 

that he has been rewarded many times since graduating. “This not only 

helped me professionally, but in my day-to-day life.”

Among the most valuable aspects of the program was the one-on-

one coaching, he says, which “helped me deal efficiently in many dif-

ferent aspects of my life and career. It [was] the most valuable thing I 

could have imagined.”

Paul Monroe: 
Passionate for Marketing and the Mavs

When Paul Monroe decided to pur-

sue a master’s degree, he wanted 

a program that would both challenge him  

and be a good fit with his passion for 

event marketing. He also wanted a school 

that was close to home and work, and 

would be a good return on his investment. 

He found all those things in The School of  

Management’s Executive MBA program.

When he completed the program in 2004, Mr. Monroe was working 

for Feld Entertainment, Inc., which produces such shows as Disney on 

Ice and the Ringling Bros. and Barnum & Bailey circus. In 2005, he joined 

the Dallas Mavericks as vice president of marketing and communications.

“In short, I oversee an in-house boutique-style full-service agency 

that handles creating advertisements, public relations, community-player 

relations, [customer relationship management] and database manage-

ment, broadcast, web and social media, game-day operations, media 

planning and buying — and, of course, overseeing our Mavs Mascots,” 

he says, emphasizing that the main goal of his job is to give fans an un-

forgettable experience — every time.

“The educational experience from UTD, along with my on-the-job 

experience, work in tandem to allow me to be a better leader and 

team player.”

Mr. Monroe says the time spent at UTD has made a positive impact 

on his life, both at work and at home. “Two things you can never go 

wrong with are continued education and savings.”  C
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1970s

Jerry Madden, MS 1978, a Texas state rep-
resentative, was named public official of the year 

for 2010 by Governing 
magazine. He was one of 
eight government leaders 
recognized by the national 
publication for leadership, 
innovation and creativity. 
Jerry was recognized for his 
efforts to make rehabilitation 

treatment available to prison inmates and help 
prevent prison population growth. Named one of 
the Distinguished Alumni for 2009 by UT Dallas, 
he has returned to campus to serve as a guest 
lecturer. First elected to the Texas Legislature in 
1992, the Republican serves District 67, which 
includes parts of Plano, Richardson and Dallas. He 
is chairman of the House Corrections Committee 
and serves on the House Judiciary and Civil Juris-
prudence Committee, Redistricting Committee and 
Select Committee on Election Contest.

1980s

Brenda Brantley, BS 1985, serves as vice 

president of finance for The LaSalle Group. She 

also focuses on raising capital for the Irving, Texas-

based company, which specializes in developing 

assisted-living facilities. The Ohio native began her 

career as an accountant with a CPA firm in Dallas, 

working with clients in real 

estate. She later spent 11 

years with Goldman, Sachs 

and Co. in real estate invest-

ment, handling investment 

management, workouts, 

recapitalizations and restruc-

tures. Brenda, who earned an MBA in real estate/

finance at UT Arlington, has been honored for her 

achievements by Commercial Real Estate Women 

and has been named one of the area’s top women 

in commercial real estate by D CEO magazine.

1990s

Ellen Magnis, BA 1996, MBA 1998, re-joined 

the Dallas-based national center of the American 

Heart Association in October 2010, serving as direc-

tor of outpatient quality and health information tech-

nology. She is responsible for planning and imple-

menting a national program 

for physicians in the outpatient 

setting to help them more 

easily follow and monitor their 

adherence to national preven-

tion and secondary prevention 

guidelines. The program, a 

collaboration with the American Cancer Society and 

American Diabetes Association, was scheduled for 

a first-quarter 2011 launch. Ellen previously worked 

six-and-a-half years at AHA before leaving to serve 

as chief operating officer of the Dallas Children’s 

Advocacy Center in 2007. She led an expansion 

plan for the education department at that nonprofit, 

focused on direct services for abused children in  

Dallas County.

2000s

Gordon Walters, BS 2005, MS 2006, was 

inducted into the UT Dallas Hall of Honors in 

November 2010. He is the program’s first former 

student athlete from the baseball team. The Hall 

of Honors recognizes those who have played a 

significant role in the growth and success of the 

UT Dallas intercollegiate 

athletic program. Gordon 

was a pitcher for the base-

ball team during the pro-

gram’s first four seasons  

and holds several college 

records. He is a senior finan-

cial reporting analyst at Atmos Energy Corp., join-

ing the company in August 2010, with responsi-

bilities that include consolidations of financial 

statements, monthly and quarterly financial report-

ing packages, regulatory reporting and more. He 

became a certified public accountant in 2008.

Matthew Aslan, BS 2008, has been named 

assistant vice president at Comerica Bank’s 

Skillman-Abrams office in Dallas. He also serves 

as banking center manager. At a spring 2008 

job fair at UT Dallas, Matthew interviewed with 

16 employers, including Comerica. Upon gradu-

ation, he joined the bank’s management training 

program in Houston. He was promoted to assistant 

bank manager in Dallas in June 2009. Since that 

time, he has been a leader in investment sales for 

the company, including ranking No. 1 in Texas 

for three quarters and No. 3 in the state for 2010. 

He also ranked No. 9 for investment sales in the 

nation for 2010.

Robert Shapiro, BA 2008, MBA and MS 

2010, is working at an area accounting firm, 

nearing completion of the hour requirements nec-

essary to become a certified public accountant in 

Texas. He helps clients prepare for tax audits, and 

helps with bookkeeping, tax compliance and 

divorce financial tracings. He also has assisted 

business-owning friends with contract negotiations 

and business-plan creation and is helping to cre-

ate a nonprofit organization to provide mentoring 

and other assistance to inner city youth. Robert 

was co-president of Students in Free Enterprise at 

UT Dallas and was a founding member of The 

School of Management Dean’s Council. He plans 

to enter law school in fall 2011, with a goal of 

establishing a practice in Dallas.

Becky Stoughton, MBA 2008, is associate 

director of technology commercialization at UT 

Dallas. She joined the Office of Technology 

Commercialization at its inception in April 2008 

and has helped assist UT Dallas researchers to 

realize the commercial potential of their inven-

tions through patents, licenses and formations of 

spin-out companies. Becky holds a BS in 

mechanical engineering and engineering and 

public policy from Carnegie Mellon University. 

Prior to joining UT Dallas, she founded or was 

CEO of several Internet and educational publish-

ing businesses. She is a member of the Associa-

tion of University Technology Managers and the 

North Texas Angel Network, and serves on the 

board of TeXchange, a Texas-based organization 

for technology entrepreneurs.

2010s

Jim Harlan, MBA 2010, is senior attorney for 

Research In Motion (RIM), practicing in the Patent 

and Standards Strategy group. He spends time 

shaping intellectual property rights policy issues, 

interacting with lawmakers from other countries 
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to provide input on legislation and helping to 

create standards organizations. Prior to joining 

RIM, Jim was IP Counsel for Siemens, with an 

emphasis on patent asset strategy that included 

risk management and acquisition. Previously, he 

was a patent litigator, working with (now Chief 

Justice) John Roberts on a case argued before 

the U.S. Supreme Court. Jim also holds a bache-

lor’s degree in chemistry, a master’s degree in 

computer science and a law degree from Wayne 

State University in Detroit. He is co-chair of the 

Dallas Chapter of the Licensing Executives Society 

and is a member of the Information Technology 

Industry Council.

Taneska Lewis, BS 2010, is a government-

affairs analyst at the North Texas Tollway Author ity 

(NTTA), where she previously interned and worked 

part time during college. 

Taneska monitors transporta-

tion legislation, assists with 

outreach to elected officials 

and prepares hearing testi-

mony, policy papers and 

legislative responses. She 

also serves on the agency’s employee engage-

ment committee. In her final semester, Taneska 

was competitively selected as one of 32 students 

from within The University of Texas System to par-

ticipate in the Bill Archer Fellowship, a Washing-

ton, D.C., internship and academic program. She 

was a Gates Millennium Scholar, UT Dallas Stu-

dent Ambassador and an active member of The 

School of Management Honors Program. She is 

preparing to apply to law school.

Adib Motiwala, MBA 2010, has passed the 

Series 65 exam for registered investment advisers 

and has set up Motiwala Capital LLC, an invest-

ment advisory firm in Texas. He also provides 

research to Centaur Capital 

LLC, an investment-manage-

ment company. Adib works 

as a project manager for 

Sabre Holdings, having 

spent 10 years in the infor-

mation technology and soft-

ware development industry. During his time at UT 

Dallas, Adib was active in the Financial Leader-

ship Association, helping lead the graduate team 

to three straight years of high rankings in desktop 

trading competitions. He also was active in the 

Student Managed Investment Fund.

Steven Rosson, BS 2010, founded Slot-

Guard, Inc., with fellow alumnus Paul Ingram, 

BS in economics 2008, in 2010 as a junk- 

mail-reduction service for U.S. Postal customers. 

SlotGuard offers consumers a way to opt out of 

junk mail, including coupons, catalogs, pre-

approved credit card offers, 

phone books and more. 

Steven also serves as  

IdeaMax Product Manager 

at Newline Products Inc.,  

a global manufacturer and 

distributor of visual com-

munication products. He oversees the manufac-

turing, development and worldwide distribution 

and sales of interactive whiteboards. Steven  

was awarded a student leadership award for 

community service in 2010 and was active in 

student government, including service as presi-

dent, during his years at UT Dallas.

DEPARTMENTS  CONTRIBUTORS

SCHOOL OF MANAGEMENT 
STRATEGIC PARTNERS  
Akin Gump Strauss Hauer & Feld LLP
Austin Industries
Deloitte & Touche USA LLP
Ericsson Inc.
Haynes and Boone, LLP
Jindal Steel and Power Limited
Lennox International Inc.
Symon
Texas Instruments Foundation
Texas Instruments Incorporated
United Supermarkets, LLC

PROFESSORSHIPS 
DALLAS WORLD SALUTE
  PROFESSORSHIP IN
  INTERNATIONAL STRATEGY:
    The Dallas World Salute Fund of
    Communities Foundation of Texas

CHARLES AND NANCY
  DAVIDSON DISTINGUISHED
  PROFESSORSHIPS:
    Charles and Nancy Davidson
ADOLF ENTHOVEN  
DISTINGUISHED PROFESSORSHIP
  IN ACCOUNTING:
    Adolf J.H. Enthoven, PhD
LARS MAGNUS ERICSSON 
  DISTINGUISHED PROFESSORSHIP:
    Ericsson Inc.
SUSAN C. AND H. RONALD NASH  
  DISTINGUISHED PROFESSORSHIP:
    Susan C. and H. Ronald Nash
SCHOOL OF MANAGEMENT 
    ADVISORY COUNCIL
    PROFESSORSHIP

 

ENDOWMENTS
CENTER FOR INTERNAL  
  AUDITING EXCELLENCE  
  ENDOWMENT:
     Anonymous
     Dallas Chapter of the Institute  
     of Internal Auditors 
DEBJYOTI AND ROSHNI  
  GOSWAMI ENDOWMENT FUND:
     Cisco Systems, Inc.
     Debjyoti and Roshni Goswami
SOM OPPORTUNITY FUND:
     Robert and Gloria Hewlett

SCHOOL OF MANAGEMENT 
2010 SCHOLARSHIP 
BREAKFAST

PLATINUM LEVEL:
BKD, LLP

Laurie Matthews and Lisa Wyly
Rockwell Collins
Sabre Holdings Corporation
7x24 Exchange Loan Star Chapter
Wells Fargo Private Bank
Sam Wyly

GOLD LEVEL:
Atmos Energy
BDO Seidman, LLP
Deloitte & Touche USA LLP
Ericsson Inc.
EyeMasters
Fujitsu Network Communications, Inc.
JCPenney Company, Inc.
Steven W. Lyle
North Texas Chapter of Information
  Systems Audit and Control Association
SolomonEdwardsGroup, LLC
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DEPARTMENTS  CONTRIBUTORS

SILVER LEVEL:
AC Lordi Consulting
ALON USA
Association of Certified Fraud
  Examiners-Dallas
Association of Certified Fraud
  Examiners-International
AT&T
Audimation Services, Inc.
Austin Commercial, LP
BlueCross and BlueShield of Texas
BNSF Railway
CooperGroup, LLC
Dallas Chapter Institute of
  Internal Auditors
Ernst & Young, LLP
Grant Thornton LLP
Haynes and Boone, LLP
Lennox International Inc.
Merit Energy Company
PricewaterhouseCoopers, LLP
Raytheon Company
SSHICKS Advisors
Symon
Texas Instruments Incorporated
UT Dallas School of Interdisciplinary
  Studies
UT Dallas School of Management
  Executive Education
Weaver
Whitley Penn LLP

TEXAS RESEARCH 
INCENTIVE
PROGRAM (TRIP)

INDIVIDUAL:
Charles M. Best
Terry Conner
Chuck and Nancy Davidson
Rohit Gupta
Sydney Smith Hicks, PhD
David Holmberg
Steven W. Lyle
H. Ronald Nash
Sanjeeb Samanta
Jim Young

CORPORATE:
Haynes and Boone, LLP
Texas Instruments Foundation
Texas Instruments Incorporated

SCHOOL OF MANAGEMENT 
DEAN’S FUND

INDIVIDUAL:
Christopher T. Abernathy
Tara J. Acton
Neetu Agarwal
Jose B. Aguilar
Lenin A. Aguilar
Rosemary Aguilar
Saifuddin Ahmed
Olufemi A. Akintunde
Marlene H. Albosta
Patricia Alcala-Zalce
Mazhar A. Ali
Kimberley K. Allen
Dion R. Allicock
Stephen M. Allie, PhD
Man M. Alloju
Rene Alzuro
Dru E. Amand
Karen A. Anderson
Sandra L. Anderson
Candace E. Angelo

Anonymous
Roberta L. Ansiaux
Tony Antony
Mr. and Mrs. Chris Lee Arends
Susan L. Arends
Jay R. Armstrong
Marcia K. Armstrong, PhD
Charlotte E. Arnstein
Onur Arugaslan, PhD
Shant V. Asirvadam
John T. Aslanian
Malek Audi
James L. Austin
Raul A. Aviles
Abdul Aziz, PhD
Niraj Babaria
Joe M. Bailey
Jeanne M. Baker
Linda K. Baker
Zeynep Baktir
Shridharan Balachandran
Lillian E. Baldwin
Anthony B. Banks
Claudia J. Bankston
Rishav Baral
Karla R. Barber
Sandra K. Barley
John M. Barr
Laura A. Barrett
Joshua R. Barron
Patrick S. Barry
Brian P. Bartkoski
Joseph P. Basulto
Bate Bate
Darden B. Bateau
Tonya Y. Battles
Stephen R. Bauerband
Jeanne A. Bayless
Priscilla A. Beadle, PhD
Roger D. Beall
Christian L. Belady
Mesfin A. Belaye
Angela A. Bell
Raghu N. Bellary
Mark A. Bellingham
Sara Bender
Alice E. Bergman
Michael J. Berke
Eva M. Bernal
Charles M. and Trudy Best
Kimble M. Bewley
Vesta D. Bishop
Randy G. Black
Thomas A. Blake II
Bradley S. Bogar
Evan H. Bogar
Donald E. Bogen
Jack D. Boger
David J. Boggs
Rosalyn J. Bonaventure
Ellen M. Bond
Robert W. Bond
Michael T. Boone
Betty S. Boyd-Meis
Robert F. Braceland
Randall R. Braden
Ghassan B. Brair
Susan Higgins Branch, PhD
Bonnie Harmon Bratcher
Susanne G. Brogren
Patricia S. Burnett
Jennifer L. Burton
Apolinar Bustos
Catherine M. Butschek

Kelem B. Butts
Matteo Cafiso
William D. Calkins
Scott A. Campbell
Zhendan Cao
Daniel Carlson
Diane K. Casillo
Laura J. Caskey
Ayinde Castro
Patricia A. Catagnus
Michele W. Cavenee, MD
Donna L. Cekal
Alican Celik
Mary C. Chaffin, PhD
Subrata Chatterjee
Ming M. Chen
Pao-Yu Chen
Shanna Y. Chen
Mary K. Chiang
Hsiang Y. Chien
Gary Y. Chiu
Ojas T. Choksi
Alice Chow
Karin L. Christensen
Lois M. Christman
Kevin A. Christmas
Xiaojin Chu
Mandy M. Clairfield
Susan H. Clayton
Dillard L. Coates
Monica D. Cobb
Rebecca Cobb
Henry C. Cochran Jr.
Jonnie L. Cole
Joyce K. Coleman
Guy D. Collister
Cathleen D. Colman-O’Banion
John B. Concklin Jr.
Lorie Conn
Tommy L. Connor
Kelly J. Cook
Mary T. Cook
Samuel C. Cooper
John B. Cornish
Michelle A. Corson
John V. Cox
Carl Cuff
Marilen T. Darcy
Fidel Davila
Jeff H. Dawson
Jimmie R. Dearman
Amanda M. Delp
Kristin N. Derington-Ruiz
Forrest D. Dermid
Craig M. Derryberry
Gregory G. Dess, PhD
Brooke N. DeVore
Jeffrey H. Dickerson
Norwood P. Dixon III
Willie C. Dixon
Michael W. Dobbs
Victor E. Domhoff
Shoba G. Donti
Kimberly R. Dozier
Mojdeh Drobnitch
Mark K. Duckworth
Brad Duke
Michael B. Duke
Michelle L. Durrett
Angelika N. Dutko
Brent H. Duty
Eileen Y. Earl
Ilaede J. Edegbe
Glenn Egelman

Julia Elias
Norma Elizondo
Joseph R. Elliott
Mark Ellison
M. Sherif El-Rafie
Rodd R. Elwood
Robert D. Emery
Henry Ennis III
Adolf J.H. Enthoven, PhD
Margaret P. Escobar
Toros E. Esim
Daniel R. Evans
John F. Evans
Jose G. Evans
Kenneth L. Evans
Ronald T. Evans
Betty Evans-Kelly
Robert Faass
Alma L. Farley
James C. Farrell
Sherry Ann Fawcett
Anthony W. Fenimore
Janice R. Ferrell
Mr. and Mrs. Herman F. Fichtner
David Figowy
Jay Finnigan
Charles B. Fischer Jr.
Lisa A. Fisher
Colter Fleming
Alfredo Flores
Louis R. Frisbie
Jeanne Y. Fu
Tzu-Wen Fu
Stephanie T. Fung
Dustin Gadberry
Lewis S. Gamster
Kristina L. Garcia
Debra A. Gardner
Laura W. Garrison
Arturo R. Garza
Lisa M. Garza
Gabriela Garza-Ramos
Arnard R. Gayapershad
Kidan K. Gebrehiwot
Claudette Petitjean Germano
Stephanie T. Giang
Janelle M. Gibbs
Christel T. Glade
Vishal G. Goenka
Lisa J. Goodale
Tanya R. Gould
William L. Green, PhD
Greg A. Gross
Maria Groves
Steven A. Gundy
Jorge Gutierrez
Judith A. Guyer
Jason G. Hager
Donald D. Haig
Howard B. Hamilton Jr., PhD
Chien-Jih Han
Rachel P. Harrell
Glen A. Harris
Kristine A. Harris
Steve L. Harrison
Mary Ann Hayes
Mary F. Hearden
David R. Heiting
Kendall H. Helfenbein
Karen A. Henderson
Keith R. Henderson
Michael C. Henderson
Russell D. Henderson Jr.
Billy H. Hendrix



UT Dallas | Spring 2011 31

DEPARTMENTS  CONTRIBUTORS

Kevin B. Henley
Ryan N. Herrington
Robert E. Hewlett Jr.
Sydney Smith Hicks, PhD
Jencey L. Hirunrusme
Darren M. Holloman
Kevin S. Homer
Barbara Hoover
Kathleen A. Horigan
Marcia C. Howard
Joseph F. Hubach
Pamela A. Hubler
Susan J. Hudson
Carolyn A. Hunt
John C. Hurlbert
Robert A. Huskerson
Thuy T. Huynh
Boriana V. Ilieva
Pedro P. Inga Jr.
Joanna L. Irizarry
Mary L. Jackson
Tony B. Jacobs
Dipak C. Jain, PhD
Mary E. Janes
Donna Janitz
Deborah G. Janssen
Genaro N. Jasso
Colleen R. Jensen
Margaret I. Jessen
Barbara L. Johnson
Natasha L. Johnson-Gregg
Billy M. Jones
Danny R. Jones
Janelle M. Jones
Kristen K. Jones
James E. Jordan Jr.
Susie Kadota
Yon U. Kadota
Andrew J. Kalik
Venkat Kalvakuntla
Farah Kamaruddin
Mukul C. Kanabar
Yu-Ling Kao
Michael J. Kassab
Robert W. Kay
Stephanie A. Keahon
Tabitha N. Keinamma
Sherry M. Kidd
Brad A. Kinder
Harold C. Kinne, PhD
Prudence R. Kirby-Kling
Janet A. Klett
Ralph A. Klingelhofer
Bryan A. Knapp
Matthew J. Knapp
Jack D. Kocks
Konrad K. Kothmann
Marc T. Kramen
Anchi H. Ku
Daniel N. Kunsch
Penny R. LaFleur
James C. Laird Jr.
Rick H. Lam
Jack J. Lamb Jr.
Daniel C. LaMendola
Randall S. Lamm
Mr. and Mrs. Marvin M. Lane Jr.
Kong R. Lau
Steven Lauff
Mary S. Lavender
Michael J. Lawrence
Richard A. Lawrence
Rene G. Le Bel
Chang Y. Lee

Tom Lee
Thomas F. Leffingwell
Carole L. Lein, JD
Stephen P. Lein
Mr. and Mrs. Bruce L. Lenzer
Maria Ley
Lei Li, PhD
Leslee C. Light
Ian C. Lim
Shun-Hsiang Lin
Zhiang J. Lin, PhD
Brenda J. Little
Charles C. Liu
Fangxin Liu
Gail L. Lofton
Christie M. Long
Christina Lonze
Jared T. Lorenz
Cecil W. Lowrie
Chih-Hung Lu
Dahe Lu
Kulchalee Lu
Zhuo Lu
Benjamin F. Lutes III
Hong Ma
Richard I. MacArthur
Jessica MacIntosh
Janet R. Mack
Jed G. Magen
Michael A. Mahfouz
Niten Malik
Nandakumar K. Mallenhalli
Sushanta Mallick
Rev. Lynne Manilla
Anna M. Manning
Seth T. Manry
Henry R. Marcoux
Alyssa G. Martin
Kim S. Martin
Leah G. Martin
Sandra K. Martin
Frank E. Martinez Jr.
Steven Martyn
Mary S. Masal
H. Lee Matthews
James A. Matthews
Bryan C. McAninch
Charles B. McClain
Bryan W. McNeill
Diane S. McNulty, PhD
Sara J. McQuaid, PhD
Dean S. McSherry
Mark D. Meadows
Maritza Meneces
Michael J. Menninger
Paul Merlino
Gregory S. Meyer
Kathleen A. Meyer
Allen W. Milberger
Joan P. Mileski, PhD
Clinton M. Miller
William T. Miller
Stacy L. Milligan
Derek D. Moore
Juanna S. Moore
Stephen W. Moore
Frederic E. Moran
Yvette P. Morehead
Daniel Moreno
Larry K. Morgan
Jay M. Mori
Robert J. Morris
Sue B. Morris
Marcy A. Murphy

William A. Murray
Karen G. Murtha
April D. Myrick
Heather Nail
Maria A. Nally
Sachindra K. Nalluri
H. Ronald Nash
Shirley E. Neely
Jody H. Nelsen
Gloria Nelson
Joanna M. Nelson
Mark S. Nelson
Stephanie Nelson
Pamela J. Newell
Han N. Nguyen
Richard R. Nitz
Andrew O. Nkwocha
Jan Norman
Kenneth Norris
Carolyn L. Northcutt
Raul Nunez
Ann L. Nurre
Cletus M. Nurre
Kwadwo Ofori-Brobbey
Jones O. Okosun
Michael W. O’Neill
Matthew M. O’Reilly
Carolyn J. O’Shaughnessy
David J. Otterson
Milind K. Oza
Tara J. Page
Catherine A. Palmer
Judy A. Parker
Avani N. Patel
Seher M. Patel
Larry D. Patterson
Carlton R. Paulson
Vyas N. Pavoori
Mr. and Mrs. Paul Payne
Carl R. Pearce
Gregory J. Pease
Joseph Pedroza
Mary E. Peffer
Anne G. Pelosof
Charles B. Perdue
Connie L. Perdue
Anthony F. Peterson
Christine A. Peterson
Abhijeet D. Phegade
Christin K. Philip
Thomas A. Phillips
Liem Q. Pho
Carole E. Pierce
Rodney W. Pirtle Jr.
John T. Pitts
Anton Plashko
Clinton R. Poarch
Kimberly P. Poe
Fred Poon
Stephen and Robin Popik
Scott H. Prengle
Marvin D. Proctor
Mark C. Proffitt
Syed K. Qadeer
Franklin D. Quarles
Bryan D. Quilici
Jeralyn C. Quintin
Mohammed M. Rahman
Anita L. Ray
Mr. and Mrs. William F. Rayburn
Philip L. Redmon
Robert W. Reich
Janet E. Reinhardt
Victor Reinhold

Mr. and Mrs. David A. Renken
Evelynn H. Reynolds
Peter M. Reynolds
Eddie W. Rhea
Brett A. Rheder
Jan R. Richardson
Conrad Roark
Janice R. Roberson
Kametra Roberson
John H. Roberts
Kenneth I. Rock Jr.
Manuel A. Rodriguez
Miguel A. Rodriguez
Thomas A. Roffino
Andrew R. Rogers
G. Bryan Rogers
Donald D. Rohloff
Rhonda M. Rolf
James J. Roskopf
Ranran Ruan, PhD
Brenda H. Rudd
John G. Rusnak
Latricia G. Rutledge
Kevin J. Ryan
Cynthia A. Saathoff
Charles G. Sampson
Tomas E. Sanchez
David M. Sanders
James H. Sanders Jr.
Tangelar L. Sanders
Tarun Saran
Donald C. Saustad
Sandeep Saxena
Bobby H. Schiff
Joanna L. Schmehl
Jeffrey H. Schneider
Richard Schriefer
David A. Schroeder
Bradley A. Schultz
Robert I. Schwartz
David M. Scott
Douglas C. Scott
Peter R. Scovill
Rosalinda Scrabeck
Tod W. Sellheim
Mr. and Mrs. Joseph T. Semler
Joseph W. Semmer
Mihye Seo
Barbara A. Seymour
James R. Sheffield Jr.
Yul Shelton
Ling Sheng-Howison
Marcy E. Shepherd
Beverly P. Sheppard
Sandeep R. Sheth
Mahesh Shetty
Roman B. Shevchuk
Masayoshi Shimizu
Arlene Shiraishi
Dmitri Shneider
Bryan B. Shockley
Alan E. Sicher
Stacy L. Siefer
Kenneth J. Simons
Margaret A. Sinclair
Stephen K. Slaughter
John A. Small
Barbara S. Smith
Charles B. Smith
Mr. and Mrs. Christopher L. Smith
Christopher W. Smith
Craig A. Smith
Gregory J. Smith
Neal A. Smith
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Richard S. Smith
Robert J. Smith
Susan Smith
Roy C. Snodgrass IV
Jyoti A. Someshwar
Jingwei Song
Susan M. Soo
Thomas B. Spencer
Ilene G. Sporkin
Eric C. Squillaci
Diane M. Staacke
Sharla K. Stack
Tonya L. Stanton
Jennifer Stephens
Paula D. Stetson
Michael S. Stevic
James Stewart
Dianna M. Stiller
Ann G. Stillman
Phyllis D. Stoker
James B. Strand
David A. Stratton
Clark Straw
Nadia L. Strode
Rajeswari Sugavanam
Tian Sun
Mary Ann Sutton-Parson
Susan F. Svane
Joshua E. Svendsen
Steven J. Swanson
Cynthia L. Sy
Hasir H. Syed
Husain Syed
Makiko Tada
Srinath L. Talanki
Jingping Tan
Mary H. Tarrant
Marhal Tassabhji
Lynne M. Tatum
Michael S. Taylor
Billy E. Thomas
Susan J. Thomas
Varughese A. Thomas
Paul L. Thompson
Hal T. Ticknor III
Karen Tillman
Mr. and Mrs. James S. Tokarz
Laura E. Tolic
Jose D. Torres
Alice N. Tran
Long T. Tran
Nelson C. Tubbs
Cari L. Turner
Jessie R. Turner
William E. Tutunjian Jr.
Rohan S. Ullal
Michael G. Vail
David Van Dyke
Dawn L. Vankeuren
Shawn P. Varkey
Jackson A. Varnan
Joan C. Voeller
Kurt M. Vonderahe
Muralidhar Vusirikala
Toni M. Wagner
James C. Wallis
Akshay Wani
André E. Warren
Randolph R. Weaver
Myra B. Wells
Anna Wen
Juan Weng
William S. Westphal
Gerald K. Wetzig

Cheryl J. Wheatcroft
John D. Wheatcroft
C. Sue Whitehurst
Douglas O. Wickey
Gerard I. Widodo
Julie A. Wigley
Christina Wilkinson
Noel H. Williams
Kelly L. Williams-Pfister
Laura A. Willmann
Laurie J. Wilson
Michael E. Wilson
Mark V. Winner
Steve E. Wolfert
Angela H. Woodson
Brandon L. Worsham
Bruce A. Wright
Carolyn F. Wright
Joseph H. Wright Jr.
Martin W. Wu
Anthony H. Wubbena
Karen Wunderlick
Melissa A. Wyder
Chupeng Xie
Jianchen Yang
David S. Yanus
Sonja L. Yeates
Christian A. Yoss
Robert E. Yui
Siu Y. Yung
Kimberly A. Zech
Sandra Zelisko
Richard A. Zembower

CORPORATE:
AT&T Foundation
AT&T Inc.
Capital One, N.A.
Communities Foundation of Texas
ExxonMobil Corporation
Fidelity Charitable Gift Fund
Greater Houston Community 
  Foundation
The Hopper Group, P.A.
Merit Energy Company
Microsoft
Performance Specialty Service
Pioneer Natural Resources Company
Raytheon Company
Roach Howard Smith & Barton
Southwest Airlines
Tektronix, Inc.
Texas Instruments Foundation
Texas Instruments Incorporated
Whitley Penn LLP

PARTNERS IN PROGRESS 
Accor North America
American Airlines
Austin Commercial, LP
Jeanne A. Bayless
Charles M. Best
BlueCross and BlueShield of Texas
George and Fonsa Brody
Terry Conner
Convergys Corporation
Deloitte & Touche USA LLP
Gregory G. Dess, PhD
Ericsson Inc.
Theodore A. Fredericks
Fujitsu Network Communications, Inc.
Linda and Mitch Hart
Haynes and Boone, LLP
Kendall H. Helfenbein
Sydney Smith Hicks, PhD
Jo Johnston

Steven W. Lyle
L. Dean McGowan
MOHR Partners, Inc.
H. Ronald Nash
Paul Pandian
Terry W. Price
Rockwell Collins
Kevin J. Ryan
Sabre Holdings Corporation
The Sherwin-Williams Company
Masayoshi Shimizu
Spencer Stuart
Symon
Tektronix Foundation
Texas Instruments Foundation
Texas Instruments Incorporated
Allan J. Tomlinson
Transglobal Technologies, Inc.
Wells Fargo Bank
Wells Fargo Foundation
James F. Young

EXECUTIVE EDUCATION

CUSTOM PROGRAMS:
Accor Hospitality
CBRE
Energy Future Holdings
Ericsson Inc.
GRUMA, S.A.B. de C.V.
Lennox International Inc.
SAFRAN
Texas Capital Bancshares, Inc.
United Supermarkets, LLC
The University of Texas Southwestern
  Medical Center at Dallas

INDIVIDUAL:
Greg Lockhart
Myra B. Wells

CENTER FOR INFORMATION
TECHNOLOGY AND
MANAGEMENT (CITM)

INDIVIDUAL:
Paul Bienhoff
Charles Bimmerle
Chris Bortner
Raymond D. Cox Jr.
Johnny Dawson
Larry G. Ehrhardt
Steven Goff
Christopher S. Hall
Tom Hill
Gregory G. Jones
Jonathan A. Kaye
Constantine Konstans, PhD
Claire Lewis-Martin
Charles C. Liu
Dayna Logan
Thomas Manaugh
Patricia May
James W. and Daisy A. Miller
Robert Mockler
Howard N. Moore
Scott A. and Liz Morse
Gloria Nelson
John Nugent
Betty D. Peck
C. Lawrence Pereira
Pegi Proffitt
Nandini Rangaswamy
Mark Salamasick
Daniel Schneider
Martha Wahlert
Marion E. Walker

John S. and C. Rene Wickham

CORPORATE:
Agile Software
Alcatel Network Systems
Aspire HR, Inc.
Backgrounds Plus
Wendy Barber Productions
Chichakli, Hickman-Riggs PLLC
CPE Inc.
CS2, Inc.
Dallas Oracle Users Group, Inc.
Dell
Envive, Inc.
ERP Solutions, Inc.
Frontier Commercial, Inc.
Golden Autumn Holdings Inc.
Greater Dallas Crime Commission
Highland Productions, LLC
Hitachi Consulting
HyperGrowth Solutions, Inc.
IDS Scheer, Inc.
International Solutions Corporation
Keste, LLC
Leadership Coaching, Inc.
LifeStreams
ListenerControl.Com, LLC
Lovely Fine Arts, LLC
Mannatech, Inc.
Charles F. May, Inc.
Meritage Healthcare Strategies, LLC
Metroplex Association of
  Personnel Consultants
Microsoft
MIS Association
The Morse Company
Paranet Solutions, LLC
Smith Protective Services
Society of Petroleum
  Engineers International
Synaptic Gaming & Simulation, LLC
TagIQ
Talking Points Professionals
Tektronix, Inc.
Tervezo Systems Inc.
Texas Instruments Incorporated
Town of Northlake, Texas
ZeOmega LLC

CENTER FOR INTELLIGENT 
SUPPLY NETWORKS (C4iSN)
Agile Software
Alcatel-Lucent
Blockbuster Inc.
Brinks
Ericsson Inc.
Estech Systems, Inc.
First Dallas Holdings, Inc.
Gillani, Inc.
Hewlett-Packard Company
Hitachi Consulting
L-3 Communications Corporation
Lennox International Inc.
Meritage Healthcare Strategies, LLC
MindFlow Technologies
Mitsui Bussan Logistics Inc.
Oracle-Agile PLM
SAP America, Inc.
Sun Hill Software, Inc.
Think Service, Inc.
Viewlocity, Inc.

CENTER FOR INTERNAL 
AUDITING EXCELLENCE
AC Lordi Consulting
 

DEPARTMENTS  CONTRIBUTORS
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Association of Certified Fraud
  Examiners-International
Audimation Services Inc.
Dallas Association of Certified
  Fraud Examiners
Dallas CPA Society
Dallas Chapter Institute of
  Internal Auditors
Deloitte
Grant Thornton LLP
John Hall
The IIA Research Foundation
Internal Auditing Academic
  Advancement Fund, Inc.
JCPenney Company Foundation
Microsoft
North Texas Chapter of ISACA
PricewaterhouseCoopers, LLP
SolomonEdwardsGroup, LLC
Weaver
Whitley Penn LLP
Mike L. Wiese

CENTER FOR THE ANALYSIS 
OF PROPERTY RIGHTS
AND INNOVATION (CAPRI)
EMI Capitol Music Group
The Charles G. Koch Foundation
Microsoft
Motion Picture Association
  of America
Claudia Peterson
Recording Industry Association
  of America
Sony Music Entertainment
Universal Music Group
Warner Music Group

INSTITUTE FOR 
EXCELLENCE IN 
CORPORATE
GOVERNANCE (IECG)
STRATEGIC PARTNERS:
Akin Gump Strauss Hauer & 
  Feld LLP
Deloitte & Touche USA LLP

STRATEGIC INVESTORS:
Roach Howard Smith & Barton
Whitley Penn LLP

CORPORATE SPONSORS:
Celanese
Dresser, Inc.
Energy Future Holdings
ExxonMobil Corporation
Fossil, Inc.
Halliburton Investor Relations
Investors for Director Accountability 
  Foundation
JCPenney Company, Inc.
Kimberly-Clark Corporation
Lennox International Inc.
McAfee
Southwest Airlines
Texas Instruments Incorporated

INSTITUTE FOR 
INNOVATION AND 
ENTREPRENEURSHIP
AT UT DALLAS (IIE)
airBand
J. Jan Collmer
Dallas Bar Association
Deloitte & Touche USA LLP

Double Briggs Ventures LLC
ELCAN – Texas Optical Technologies
Gardere Wynne Sewell, LLP
Greenberg Traurig, LLP
Haynes and Boone, LLP
High Voltage Power Systems, Inc.
Hunt Ventures
Kingdon R. Hughes
InnerWireless Inc.
Jones Day
Jackie Kimzey
David S. Matthews
MetroPCS Wireless, Inc.
Montgomery Cosca Greilich, LLP
PMIB LLC
Private Eyes, Inc.
Raytheon Company
Silicon Drive Office Venture
SPlus Technologies
Tech Mahindra (R & D Services) Inc.
Texans Credit Union
Texas Instruments Foundation
Texas Instruments Incorporated
TPV Consulting, LLC
Trailblazer Capital GP, LLC
Trans Global Technologies, Inc.
U.S. Home Team, Inc.
Wayport, Inc.
Wilson Sonsini Goodrich & Rosati
Wischmeyer Financial, LP

INTERNATIONAL CENTER
FOR DECISION AND RISK
ANALYSIS (ICDRiA)

CORPORATE SPONSORS:
Dominion Blueline Inc.
EADS North America, Inc.
Essilor of America
Global Association of
  Risk Professionals
Hong Kong Polytechnic University
Houlihan Lokey Howard & Zu
IOS Press
St. Edward’s University
Texas Instruments Incorporated

THE LEADERSHIP CENTER  
AT UT DALLAS
Accor Hospitality
Alcatel-Lucent
Ericsson Inc.
Lennox International Inc.
Texas Capital Bankshares

ACCOUNTING AND
ACCOUNTING ALUMNI 
ASSOCIATION FUND
Christina C. Cummins
Sharon A. Deason
William C. Dent
Gregory T. Estes
Darren M. Holloman
Alyssa G. Martin
Mitchell G. Perry
Kimberly P. Poe
Michelle M. Ryu
Rajeeb K. Samanta
Lisa A. Smith
John S. Wechsler

GLEMBA ALUMNI 
INTERNATIONAL NETWORK
Bobby C. Chang
Raj Daniels

Sandya S. George
Stephen O. LaViolette
Mallela Corporation
Kevin B. Robertson
Chad L. Selvidge
Mahavir Semwal
Christopher Spina
Nicole S. Taylor
Kim L. Tran
Rajesh Yalachigere

ISOM TECH PROGRAM
Michael DeFrank

MANAGEMENT 
UNDERGRADUATE 
PROGRAM
Randy G. Black
Isaac J. Hernandez
Giulia M. Ippolito
Raffi R. Kilejian
Kelly R. Miaw
Minh S. Nguyen
Emily Parks-Young
Mr. and Mrs. Charles Thomas
Jing Yan

SCHOLARSHIPS
Dr. Jasper H. Arnold III
  EMBA Scholarship Fund:
     Wanda and Peter Arizona
     Paula Aynesworth
     John Barden
     Judy Clothier
     Mark Connor
     Carol and Richard Coston
     George A. DeCourcy
     Gregory G. Dess, PhD
     EMBA Class of 2009
     Ken K. Gazian
     M. Sharon Gillen
     Robert Gonzo
     Steve R. Gregg
     Debie and Donald Klemcke
     Teresa and Harold Klemcke
     Ellen C. and Don W. Kothmann
     Greg Lockhart
     William McIntosh
     Diane S. McNulty, PhD
     David C. Moser
     Renell Oxford
     Robert M. Quinn Sr.
     Carolyn A. Reichert, PhD
     Mr. and Mrs. Ben H. Riggs
     Mr. and Mrs. Charles P. Ripley
       and Family
     Michael Savoie, PhD
     Thomas Spencer
     Makiko Takeda
     Bette and Ralph Thomas
     Richard F. Tozer, PhD
     James R. Truett Jr.
     United Supermarkets, LLC
     Barbara and Skip Vaughan
     C. Richard Vermillion Jr.
     Adam Vishinsky
     Wells Fargo Bank, NA
     Meirav and Yosef Yaaran
BDK Accounting Education Fund:
     Barry Adamson
     Bill Griffin
     Thomas Watson

D/FW Chapter of CEO Netweavers
  Servant Leadership Endowed
  Scholarship:
     The Dallas Foundation
Ericsson SOM Scholarship
General SOM Scholarship:
      Anonymous
      Joyendu Bhadury, PhD
      Blue Water Planet Corporation
      Larry H. Chasteen, PhD
      Chemolee Lab Corporation
      Communities Foundation of Texas
      Dallas CPA Society
      Alma L. Farley
      Joseph Gerhart
      Chien-Jih Han
      Colleen R. Jensen
      Mr. and Mrs. Hwansoo S. Lee
      Brenda A. McCartha
      Shirley E. Neely
      Anthony F. Peterson
      Chad M. Rosen
      Masayoshi Shimizu
      John J. Silva
      Eric C. Squillaci
      Texas Instruments Foundation
      Jose D. Torres
      Melissa A. Wyder
Greater Dallas Indo-American  
  Chamber of Commerce Scholarship
Morris Hite Center and the Dallas  
  Ad League Scholarship:
      American Advertising Federation -  
      Dallas Chapter
IIE Scholarship:
     Texas Instruments Foundation
Summerfield G. Roberts Foundation
  Scholarship
Terry and Claire Rock Scholarship
7X24 Exchange Lone Star
    Chapter Scholarship:
  7X24 Exchange International
Sherry Shannon Memorial
  Scholarship Donors:
     Mario A. Bolanos-Avila
     Joone B. Choe
     Mary M. Frainey
     Michael J. Inman
     Lynn M. Little, PhD
     John R. Schaller
     David H. Spivey
     James B. Strand
Jefflyn Williamson
  Endowment Scholarship

COMET CARES PACKAGE 
DONORS
American Rag - Sunrise Brands
Central Market - Plano Store
Costco Wholesale Corporation
Dr Pepper Snapple Group
Fossil, Inc.
Hampton Inn - Vista Ridge
Mary Kay Inc.
Riverchase Dental Care
The University of Texas at Dallas  
  Athletic Department
The University of Texas at Dallas  
  Bookstore/Follett Higher  
  Education Group

DEPARTMENTS  CONTRIBUTORS
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